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Study Methodology 

This survey was conducted by The Associated Press-NORC Center for Public Affairs Research and with 

funding from NORC at the University of Chicago. Data were collected using AmeriSpeak®, NORC’s 

probability-based panel designed to be representative of the U.S. household population. The survey was 

part of a larger study that included questions about other topics not included in this report. During the 

initial recruitment phase of the panel, randomly selected U.S. households were sampled with a known, 

non-zero probability of selection from the NORC National Sample Frame and then contacted by U.S. 

mail, email, telephone, and field interviewers (face-to-face). The panel provides sample coverage of 

approximately 97% of the U.S. household population. Those excluded from the sample include people 

with P.O. Box only addresses, some addresses not listed in the USPS Delivery Sequence File, and some 

newly constructed dwellings. 

Interviews for this survey were conducted between December 7 and 31, 2016, with teenagers age 13 to 17 

representing the 50 states and the District of Columbia. Adult panel members were randomly drawn from 

AmeriSpeak, and after confirming that there were children of the appropriate age in the household, 

permission was sought from a parent or guardian to survey their teenager. If a given panelist had multiple 

teens at home, one teen was randomly selected to participate. Completed interviews were conducted with 

790 teenagers, 739 via the web and 51 via telephone. Interviews were conducted in both English and 

Spanish, depending on respondent preference. 

The final stage completion rate is 31.5 percent, the weighted household panel response rate is 34.3 

percent, and the weighted household panel retention rate is 95 percent, for a cumulative response rate of 

10.3 percent. The overall margin of sampling error is +/- 4.6 percentage points at the 95 percent 

confidence level, including the design effect. The margin of sampling error may be higher for subgroups. 

Once the sample has been selected and fielded, and all the study data have been collected and made final, 

a poststratification process is used to adjust for any survey nonresponse as well as any non-coverage or 

under- and oversampling resulting from the study specific sample design. Poststratification variables at 

the adult level included age, sex, education, race/ethnicity, housing tenure, telephone status, and Census 

division. This produced a weight for each teen that was then adjusted so as to be calibrated to the external 

controls totals for age, sex, race/ethnicity, Census division, and household income for the U.S. population 

of teenagers age 13 to 17.  

Full reports are available on The AP-NORC Center website: www.apnorc.org. 

http://www.apnorc.org/
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About The Associated Press-NORC Center for Public Affairs 
Research 

The AP-NORC Center for Public Affairs Research taps into the power of social science research and the 

highest quality journalism to bring key information to people across the nation and throughout the world.  

■ The Associated Press is the world’s essential news organization, bringing fast, unbiased news to all 
media platforms and formats. 

■ NORC at the University of Chicago is one of the oldest and most respected, objective social science 
research institutions in the world. 

The two organizations have established The AP-NORC Center to conduct, analyze, and distribute social 

science research in the public interest on newsworthy topics, and to use the power of journalism to tell the 

stories that research reveals.  

The founding principles of The AP-NORC Center include a mandate to carefully preserve and protect the 

scientific integrity and objectivity of NORC and the journalistic independence of The Associated Press. 

All work conducted by The AP-NORC Center conforms to the highest levels of scientific integrity to 

prevent any real or perceived bias in the research. All of the work of The AP-NORC Center is subject to 

review by its advisory committee to help ensure it meets these standards. The AP-NORC Center 

publicizes the results of all studies and makes all datasets and study documentation available to scholars 

and the public.  
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Index of Variables: Listed in the order they appear on the file 

# Variable Question Type Length Label 

1 SU_ID N/A Num 8 SU_ID: CaseID 

2 FINALWT N/A Num 8 FINALWT: Post-
stratification weights - 
teens age 13-17 (N=790) 

3 WEIGHTPOP N/A Num 8 WEIGHTPOP: Post-
stratification weights - 
teens age 13-17 

4 SURV_MODE N/A Num 8 SURV_MODE: Survey 
mode 

5 Q1 Q1 Num 8 Q1: Do you access the 
internet on a cell phone, 
tablet or other mobile 
device, at least 
occasionally? 

6 Q2A Q2 Num 8 Q2A: [A smartphone] Do 
you, personally, have or 
have access to each of the 
following items, or not? 

7 Q2B Q2 Num 8 Q2B: [A cell phone that is 
not a smart phone] Do 
you, personally, have or 
have access to each of the 
following items, or not? 

8 Q2C Q2 Num 8 Q2C: [A laptop computer] 
Do you, personally, have 
or have access to each of 
the following items, or not? 

9 Q2D Q2 Num 8 Q2D: [A desktop 
computer] Do you, 
personally, have or have 
access to each of the 
following items, or not? 

10 Q2E Q2 Num 8 Q2E: [A tablet computer 
like an iPad or a Samsung 
Galaxy Tab] Do you, 
personally, have or have 
access to each of the 
following items, or not? 

11 Q3A Q3 Num 8 Q3A: [Use messaging 
apps like Kik, Line or 
WhatsApp] Do you do any 
of the following online or 
on your cell phone? 
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# Variable Question Type Length Label 

12 Q3B Q3 Num 8 Q3B: [Use regular text 
messaging directly on your 
phone, not on an app] Do 
you do any of the following 
online or on your cell 
phone? 

13 Q3C Q3 Num 8 Q3C: [Visit anonymous 
sharing or question apps 
like Whisper, YikYak or 
Afterschool] Do you do any 
of the following online or 
on your cell phone? 

14 Q3D Q3 Num 8 Q3D: [Use an app that 
automatically deletes the 
messages you send like 
Snapchat or BurnNote] Do 
you do any of the following 
online or on your cell 
phone? 

15 Q3E Q3 Num 8 Q3E: [Use a social media 
site] Do you do any of the 
following online or on your 
cell phone? 

16 Q3F Q3 Num 8 Q3F: [Read or comment 
on a discussion site (such 
as reddit)] Do you do any 
of the following online or 
on your cell phone? 

17 Q3G Q3 Num 8 Q3G: [Video chat with 
friends or family] Do you 
do any of the following 
online or on your cell 
phone? 

18 Q3H Q3 Num 8 Q3H: [Meet new people 
online through a chat site] 
Do you do any of the 
following online or on your 
cell phone? 

19 Q3I Q3 Num 8 Q3I: [Live stream video 
from your phone or 
computer (on sites like 
YouNow, Periscope or 
Facebook)] Do you do any 
of the following online or 
on your cell phone? 
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# Variable Question Type Length Label 

20 Q4A Q4 Num 8 Q4A: [Instagram] How 
often do you use the 
following, if at all? 

21 Q4B Q4 Num 8 Q4B: [Twitter] How often 
do you use the following, if 
at all? 

22 Q4C Q4 Num 8 Q4C: [Snapchat] How 
often do you use the 
following, if at all? 

23 Q4D Q4 Num 8 Q4D: [Facebook] How 
often do you use the 
following, if at all? 

24 Q4E Q4 Num 8 Q4E: [Tumblr] How often 
do you use the following, if 
at all? 

25 Q4F Q4 Num 8 Q4F: [YouTube] How often 
do you use the following, if 
at all? 

26 Q4G Q4 Num 8 Q4G: [Steam] How often 
do you use the following, if 
at all? 

27 Q4H Q4 Num 8 Q4H: [Twitch] How often 
do you use the following, if 
at all? 

28 Q4I Q4 Num 8 Q4I: [LinkedIn] How often 
do you use the following, if 
at all? 

29 Q5A Q5 Num 8 Q5A: [Kik] How often do 
you use the following, if at 
all? 

30 Q5B Q5 Num 8 Q5B: [Skype or FaceTime] 
How often do you use the 
following, if at all? 

31 Q5C Q5 Num 8 Q5C: [WhatsApp] How 
often do you use the 
following, if at all? 

32 Q5D Q5 Num 8 Q5D: [Facebook 
Messenger] How often do 
you use the following, if at 
all? 

33 Q5E Q5 Num 8 Q5E: [Line] How often do 
you use the following, if at 
all? 

34 Q5F Q5 Num 8 Q5F: [GroupMe] How often 
do you use the following, if 
at all? 



NORC  |  December 2016 Study of American Teens 

 

PUBLIC USE FILE CODEBOOK  |  6 

# Variable Question Type Length Label 

35 Q5G Q5 Num 8 Q5G: [Viber] How often do 
you use the following, if at 
all? 

36 Q5H Q5 Num 8 Q5H: [Regular text 
messaging or iMessage] 
How often do you use the 
following, if at all? 

37 Q10_A Q10 Num 8 Q10_A: [More informed] 
How does social media 
make you feel? 

38 Q10_B Q10 Num 8 Q10_B: [Overloaded with 
information] How does 
social media make you 
feel? 

39 Q10_C Q10 Num 8 Q10_C: [Connected to my 
friends] How does social 
media make you feel? 

40 Q10_D Q10 Num 8 Q10_D: [Connected to my 
family] How does social 
media make you feel? 

41 Q10_E Q10 Num 8 Q10_E: [Like I am missing 
out] How does social 
media make you feel? 

42 Q10_F Q10 Num 8 Q10_F: [Supported] How 
does social media make 
you feel? 

43 Q10_G Q10 Num 8 Q10_G: [Alone] How does 
social media make you 
feel? 

44 Q10_H Q10 Num 8 Q10_H: [Overwhelmed] 
How does social media 
make you feel? 

45 Q10_I Q10 Num 8 Q10_I: [Like I always need 
to show the best version of 
myself] How does social 
media make you feel? 

46 Q10_J Q10 Num 8 Q10_J: [Some other way, 
please specify] How does 
social media make you 
feel? 

47 Q11 Q11 Num 8 Q11: Have you ever taken 
a break from social media? 

48 Q12 Q12 Num 8 Q12: Have you ever 
wanted to take a break 
from social media? 
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# Variable Question Type Length Label 

49 Q13_1 Q13 Num 8 Q13_1: [My parents took 
my phone] Why did you 
take a break from social 
media? 

50 Q13_2 Q13 Num 8 Q13_2: [My phone was 
lost/stolen/broken] Why did 
you take a break from 
social media? 

51 Q13_3 Q13 Num 8 Q13_3: [It was getting in 
the way of school work or 
other things I needed to 
do] Why did you take a 
break from social media? 

52 Q13_4 Q13 Num 8 Q13_4: [I wanted to get 
away from a former friend, 
ex-boyfriend or girlfriend] 
Why did you take a break 
from social media? 

53 Q13_5 Q13 Num 8 Q13_5: [My friends left the 
platform] Why did you take 
a break from social media? 

54 Q13_6 Q13 Num 8 Q13_6: [I was tired of 
having to keep up with 
everything posted to the 
platform] Why did you take 
a break from social media? 

55 Q13_7 Q13 Num 8 Q13_7: [I was tired of the 
conflict and drama] Why 
did you take a break from 
social media? 

56 Q13_8 Q13 Num 8 Q13_8: [I was being 
bullied or harassed] Why 
did you take a break from 
social media? 

57 Q13_9 Q13 Num 8 Q13_9: [Some other 
reason, please specify] 
Why did you take a break 
from social media? 

58 Q13_10 Q13 Num 8 Q13_10: [Loss of 
connectivity due to camp 
or vacation (VOL.)] Why 
did you take a break from 
social media? 

59 Q13_11 Q13 Num 8 Q13_11: [I’m tired of it, it’s 
stupid, or got bored 
(VOL.)] Why did you take a 
break from social media? 
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# Variable Question Type Length Label 

60 Q14_1 Q14 Num 8 Q14_1: [I can’t – I need to 
be there for school] Why 
haven’t you taken a break 
from social media? 

61 Q14_2 Q14 Num 8 Q14_2: [I can’t - I need to 
use it for extracurricular 
activities] Why haven’t you 
taken a break from social 
media? 

62 Q14_3 Q14 Num 8 Q14_3: [I don’t want to 
miss out on what’s going 
on] Why haven’t you taken 
a break from social media? 

63 Q14_4 Q14 Num 8 Q14_4: [My friends are 
there] Why haven’t you 
taken a break from social 
media? 

64 Q14_5 Q14 Num 8 Q14_5: [It’s how I find out 
what’s happening in the 
world] Why haven’t you 
taken a break from social 
media? 

65 Q14_6 Q14 Num 8 Q14_6: [It’s how I find out 
what’s happening in my 
friends’ lives] Why haven’t 
you taken a break from 
social media? 

66 Q14_7 Q14 Num 8 Q14_7: [Some other 
reason, please specify] 
Why haven’t you taken a 
break from social media? 

67 Q14_8 Q14 Num 8 Q14_8: [I’m addicted] Why 
haven’t you taken a break 
from social media? 

68 Q14A_1 Q14A Num 8 Q14A_1: [I can’t – I need 
to be there for school] Why 
haven’t you felt the need to 
take a break from social 
media? 

69 Q14A_2 Q14A Num 8 Q14A_2: [I can’t - I need to 
use it for extracurricular 
activities] Why haven’t you 
felt the need to take a 
break from social media? 
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# Variable Question Type Length Label 

70 Q14A_3 Q14A Num 8 Q14A_3: [I don’t want to 
miss out on what’s going 
on] Why haven’t you felt 
the need to take a break 
from social media? 

71 Q14A_4 Q14A Num 8 Q14A_4: [My friends are 
there] Why haven’t you felt 
the need to take a break 
from social media? 

72 Q14A_5 Q14A Num 8 Q14A_5: [It’s how I find out 
what’s happening in the 
world] Why haven’t you felt 
the need to take a break 
from social media? 

73 Q14A_6 Q14A Num 8 Q14A_6: [It’s how I find out 
what’s happening in my 
friends’ lives] Why haven’t 
you felt the need to take a 
break from social media? 

74 Q14A_7 Q14A Num 8 Q14A_7: [Some other 
reason, please specify] 
Why haven’t you felt the 
need to take a break from 
social media? 

75 Q14A_8 Q14A Num 8 Q14A_8: [I don’t use it 
much] Why haven’t you felt 
the need to take a break 
from social media? 

76 Q15 Q15 Num 8 Q15: How many times 
have you taken a break 
from social media? 

77 Q16 Q16 Num 8 Q16: Thinking about the 
most recent time you took 
a break from social media, 
how long were you 
completely off the 
platform? 

78 Q17 Q17 Num 8 Q17: When you took your 
most recent break from 
social media, how many 
social media platforms did 
you leave? 

79 Q18 Q18 Num 8 Q18: Did you check back 
in on the social media 
platform(s) you left during 
your break, or not? 
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# Variable Question Type Length Label 

80 Q19_1 Q19 Num 8 Q19_1: [Relieved] How did 
you feel during your social 
media break? 

81 Q19_2 Q19 Num 8 Q19_2: [Anxious that I was 
missing out] How did you 
feel during your social 
media break? 

82 Q19_3 Q19 Num 8 Q19_3: [More connected 
to people who are 
important to me] How did 
you feel during your social 
media break? 

83 Q19_4 Q19 Num 8 Q19_4: [Less connected to 
people who are important 
to me] How did you feel 
during your social media 
break? 

84 Q19_5 Q19 Num 8 Q19_5: [More connected 
to news and information] 
How did you feel during 
your social media break? 

85 Q19_6 Q19 Num 8 Q19_6: [Less connected to 
news and information] 
How did you feel during 
your social media break? 

86 Q19_7 Q19 Num 8 Q19_7: [Glad that I had my 
break] How did you feel 
during your social media 
break? 

87 Q19_8 Q19 Num 8 Q19_8: [Like I wanted to 
get back on as soon as 
possible] How did you feel 
during your social media 
break? 

88 Q19_9 Q19 Num 8 Q19_9: [Like I had more 
time to do other things] 
How did you feel during 
your social media break? 

89 Q19_10 Q19 Num 8 Q19_10: [Like I wanted to 
stay off longer] How did 
you feel during your social 
media break? 

90 Q20_1 Q20 Num 8 Q20_1: [I was more careful 
about what I shared] What 
was it like when you went 
back onto your social 
media platform(s)? 
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# Variable Question Type Length Label 

91 Q20_2 Q20 Num 8 Q20_2: [I posted more] 
What was it like when you 
went back onto your social 
media platform(s)? 

92 Q20_3 Q20 Num 8 Q20_3: [I posted less] 
What was it like when you 
went back onto your social 
media platform(s)? 

93 Q20_4 Q20 Num 8 Q20_4: [I reduced the 
number of people I 
followed, who followed me 
or who I was friends with 
on the platform or 
platforms] What was it like 
when you went back onto 
your social media 
platform(s)? 

94 Q20_5 Q20 Num 8 Q20_5: [I visited the 
platform less often than 
before] What was it like 
when you went back onto 
your social media 
platform(s)? 

95 Q20_6 Q20 Num 8 Q20_6: [Nothing was really 
different] What was it like 
when you went back onto 
your social media 
platform(s)? 

96 Q20_7 Q20 Num 8 Q20_7: [I never went back 
on some or all of the 
platforms] What was it like 
when you went back onto 
your social media 
platform(s)? 

97 P1 P1 Num 8 P1: And now, switching 
gears...Generally 
speaking, would you say 
things in this country are 
heading in the right 
direction or the wrong 
direction? 

98 P2 P2 Num 8 P2: In general, do you 
think America´s best days 
are... 

99 P4 P4 Num 8 P4: What statement comes 
closer to your own view? 
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# Variable Question Type Length Label 

100 FUT1A FUT1 Num 8 FUT1A: [America’s role as 
a global leader in the 
world] Thinking about the 
future of our country, 
please tell me whether you 
feel generally optimistic or 
generally pessimistic about 
each of the following. 

101 FUT1B FUT1 Num 8 FUT1B: [The opportunity 
for most people to achieve 
the American dream] 
Thinking about the future 
of our country, please tell 
me whether you feel 
generally optimistic or 
generally pessimistic about 
each of the following. 

102 FUT1C FUT1 Num 8 FUT1C: [The way our 
leaders are chosen under 
our political system] 
Thinking about the future 
of our country, please tell 
me whether you feel 
generally optimistic or 
generally pessimistic about 
each of the following. 

103 FUT1D FUT1 Num 8 FUT1D: [Our system of 
government and how well 
it works] Thinking about 
the future of our country, 
please tell me whether you 
feel generally optimistic or 
generally pessimistic about 
each of the following. 

104 FUT7 FUT7 Num 8 FUT7: Looking ahead to 
the next 40 years - that is, 
from now until about 2055 
- do you think life in 
America over that time 
will… 
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# Variable Question Type Length Label 

105 P5A P5 Num 8 P5A: [Making sure that our 
nation is safe from foreign 
and domestic threats] For 
each of the following tasks, 
do you think the federal 
government is doing a 
good job, a poor job, or 
neither a good nor poor job 
at that particular task? 

106 P5B P5 Num 8 P5B: [Making sure that all 
people are treated equally] 
For each of the following 
tasks, do you think the 
federal government is 
doing a good job, a poor 
job, or neither a good nor 
poor job at that particular 
task? 

107 P5C P5 Num 8 P5C: [Promoting the well-
being of all Americans, not 
just special interests] For 
each of the following tasks, 
do you think the federal 
government is doing a 
good job, a poor job, or 
neither a good nor poor job 
at that particular task? 

108 P5D P5 Num 8 P5D: [Representing the 
views of most Americans] 
For each of the following 
tasks, do you think the 
federal government is 
doing a good job, a poor 
job, or neither a good nor 
poor job at that particular 
task? 

109 P6 P6 Num 8 P6: The United States has 
a diverse population, with 
people of many different 
races, ethnicities, religions, 
and backgrounds. On 
balance, do you think this 
diversity makes the 
country... 
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# Variable Question Type Length Label 

110 P7A P7 Num 8 P7A: [People who have a 
lot more money than you] 
How much do you feel you 
have in common with the 
following types of people? 

111 P7B P7 Num 8 P7B: [People who have a 
lot less money than you] 
How much do you feel you 
have in common with the 
following types of people? 

112 P7C P7 Num 8 P7C: [People of different 
races] How much do you 
feel you have in common 
with the following types of 
people? 

113 P7D P7 Num 8 P7D: [People with different 
religions] How much do 
you feel you have in 
common with the following 
types of people? 

114 P7E P7 Num 8 P7E: [People with a lot 
more education than your 
parents] How much do you 
feel you have in common 
with the following types of 
people? 

115 P7F P7 Num 8 P7F: [People with a lot 
less education than your 
parents] How much do you 
feel you have in common 
with the following types of 
people? 

116 P7G P7 Num 8 P7G: [People who live in 
your local community] How 
much do you feel you have 
in common with the 
following types of people? 

117 P7H P7 Num 8 P7H: [People who live in 
other parts of the country] 
How much do you feel you 
have in common with the 
following types of people? 

118 P7I P7 Num 8 P7I: [People with different 
ethnic backgrounds] How 
much do you feel you have 
in common with the 
following types of people? 
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# Variable Question Type Length Label 

119 P7J P7 Num 8 P7J: [People in different 
political parties] How much 
do you feel you have in 
common with the following 
types of people? 

120 P7K P7 Num 8 P7K: [People with different 
sexual identities] How 
much do you feel you have 
in common with the 
following types of people? 

121 P7L P7 Num 8 P7L: [People with different 
gender identities] How 
much do you feel you have 
in common with the 
following types of people? 

122 P8A P8 Num 8 P8A: [Hillary Clinton] For 
each of the following 
individuals, please tell me 
if you have a favorable or 
unfavorable impression of 
that person. 

123 P8B P8 Num 8 P8B: [Donald Trump] For 
each of the following 
individuals, please tell me 
if you have a favorable or 
unfavorable impression of 
that person. 

124 P8C P8 Num 8 P8C: [Mike Pence] For 
each of the following 
individuals, please tell me 
if you have a favorable or 
unfavorable impression of 
that person. 

125 P8D P8 Num 8 P8D: [Barack Obama] For 
each of the following 
individuals, please tell me 
if you have a favorable or 
unfavorable impression of 
that person. 

126 P9A P9 Num 8 P9A: [Excited] For each of 
the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 
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# Variable Question Type Length Label 

127 P9B P9 Num 8 P9B: [Surprised] For each 
of the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

128 P9C P9 Num 8 P9C: [Frustrated] For each 
of the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

129 P9D P9 Num 8 P9D: [Angry] For each of 
the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

130 P9E P9 Num 8 P9E: [Proud] For each of 
the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

131 P9F P9 Num 8 P9F: [Hopeful] For each of 
the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

132 P9G P9 Num 8 P9G: [Helpless] For each 
of the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 
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# Variable Question Type Length Label 

133 P9H P9 Num 8 P9H: [Afraid] For each of 
the following, please say 
whether each word does 
describe or does not 
describe how you feel 
about Donald Trump being 
elected president? 

134 P12A P12 Num 8 P12A: [Building a wall 
along the Mexican border] 
Would you favor, oppose, 
or neither favor nor oppose 
the federal government 
doing these things? 

135 P12B P12 Num 8 P12B: [Changing trade 
agreements with other 
countries] Would you 
favor, oppose, or neither 
favor nor oppose the 
federal government doing 
these things? 

136 P12C P12 Num 8 P12C: [Banning foreign 
Muslims from entering the 
United States] Would you 
favor, oppose, or neither 
favor nor oppose the 
federal government doing 
these things? 

137 P12D P12 Num 8 P12D: [Repealing the 
Affordable Care Act, also 
known as Obamacare] 
Would you favor, oppose, 
or neither favor nor oppose 
the federal government 
doing these things? 

138 P12E P12 Num 8 P12E: [Scaling back efforts 
to fight climate change] 
Would you favor, oppose, 
or neither favor nor oppose 
the federal government 
doing these things? 

139 P13A P13 Num 8 P13A: [Raised money for a 
cause you cared about] 
Over the past year, how 
many times have you… 
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# Variable Question Type Length Label 

140 P13B P13 Num 8 P13B: [Volunteered for a 
cause you cared about] 
Over the past year, how 
many times have you… 

141 P13C P13 Num 8 P13C: [Worked or 
cooperated with others to 
try to solve a problem 
affecting your school, city, 
or neighborhood] Over the 
past year, how many times 
have you… 

142 P13D P13 Num 8 P13D: [Taken part in a 
peaceful protest, march, or 
demonstration] Over the 
past year, how many times 
have you… 

143 P13E P13 Num 8 P13E: [Signed a paper or 
online petition] Over the 
past year, how many times 
have you… 

144 P13F P13 Num 8 P13F: [Expressed your 
political beliefs online] 
Over the past year, how 
many times have you… 

145 P14A P14 Num 8 P14A: [Talked about how 
to find different points of 
view on political and social 
issues on the Internet] 
How many times, if at all, 
have you done the 
following in your classes 
this year? 

146 P14B P14 Num 8 P14B: [Discussed how to 
tell if the information you 
find online is trustworthy] 
How many times, if at all, 
have you done the 
following in your classes 
this year? 

147 P14C P14 Num 8 P14C: [Created and 
shared something on the 
Internet related to a 
societal issue] How many 
times, if at all, have you 
done the following in your 
classes this year? 
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# Variable Question Type Length Label 

148 P14D P14 Num 8 P14D: [Discussed the 
importance of evaluating 
the evidence that backs up 
people’s opinions] How 
many times, if at all, have 
you done the following in 
your classes this year? 

149 P14E P14 Num 8 P14E: [Learned about 
people with backgrounds 
and experiences different 
from yours] How many 
times, if at all, have you 
done the following in your 
classes this year? 

150 P15 P15 Num 8 P15: If you were going to 
register to vote today, 
which party would you 
register with? 

151 P16 P16 Num 8 P16: Generally speaking, 
do you consider yourself 
a...? 

152 P17 P17 Num 8 P17: How often do you talk 
with your parent(s) about 
politics, if at all? 

153 P18 P18 Num 8 P18: Thinking about the 
parent or guardian you 
discuss politics with most 
often, do you mostly agree 
with your parent´s views, 
disagree with your 
parent´s views or is it a 
mix? 

154 TAGE QCONFIRMAGE Num 8 TAGE: Teen age 

155 TRACETH P19   Num 8 TRACETH: Teen 
race/ethnicity 

156 TGENDER QCONFIRMGEND Num 8 TGENDER: Teen gender 

157 PGAGEGRP N/A Num 8 PGAGEGRP: 
Parent/guardian age 

158 PGRACETH N/A Num 8 PGRACETH: 
Parent/guardian 
race/ethnicity 

159 PGMARITAL N/A Num 8 PGMARITAL: 
Parent/guardian marital 
status 
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# Variable Question Type Length Label 

160 PGHHINCOME N/A Num 8 PGHHINCOME: 
Parent/guardian household 
income 

161 PGEMPSTATUS N/A Num 8 PGEMPSTATUS: 
Parent/guardian 
employment status 

162 PGEDUCATION N/A Num 8 PGEDUCATION: 
Parent/guardian 
educational attainment 

163 PGGENDER N/A Num 8 PGGENDER: 
Parent/guardian gender 

 

 Variables #195-201 are AmeriSpeak® profile variables. These variables are collapsed or recoded 

to minimize the risk of disclosing respondent privacy. Teen and parent/guardian demographic 

data have been removed for cases with any likelihood of re-identification. 

 Teen race/ethnicity was derived from a combination of their own answer to a question about their 

race and the AmeriSpeak profile variable of the parent. Race was imputed for the teen based on 

the parent if the teen didn’t answer the question about their race (n=8). 
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Details of Variables 

■ “.” Or space: missing, survey non-respondent 

■ -99: logic skip, respondent is not applicable to a specific question 

 

SURV_MODE: Survey mode 

SURV_MODE Frequency 

 Weighted  

Percent  Frequency  

(1) Phone 51     1,726,463  8.12 

(2) Web 739   19,524,917  91.88 

Total 790   21,251,380  100.00 

        

Q1: Do you access the internet on a cell phone, tablet or other mobile device, at least 
occasionally? 

Q1 Frequency 

 Weighted  

Percent  Frequency  

. 1            7,641  0.04 

(1) Yes. 768   20,716,849  97.48 

(2) No, I don’t use the internet on a 
mobile device. 

15        354,006  1.67 

(3) No, I don’t go online at all. 6        172,885  0.81 

Total 790   21,251,380  100.00 

        

Q2A: [A smartphone] Do you, personally, have or have access to each of the following 
items, or not? 

Q2A Frequency 

 Weighted  

Percent  Frequency  

. 2          25,969  0.12 

(1) Yes 705   18,965,567  89.24 

(2) No 83     2,259,845  10.63 

Total 790   21,251,380  100.00 

        

Q2B: [A cell phone that is not a smart phone] Do you, personally, have or have access 
to each of the following items, or not? 

Q2B Frequency 

 Weighted  

Percent  Frequency  

. 77     1,966,795  9.25 

(1) Yes 151     3,997,785  18.81 

(2) No 562   15,286,799  71.93 

Total 790   21,251,380  100.00 
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Q2C: [A laptop computer] Do you, personally, have or have access to each of the 
following items, or not? 

Q2C Frequency 

 Weighted  

Percent  Frequency  

. 18        472,637  2.22 

(1) Yes 630   17,024,750  80.11 

(2) No 142     3,753,993  17.66 

Total 790   21,251,380  100.00 

        

Q2D: [A desktop computer] Do you, personally, have or have access to each of the 
following items, or not? 

Q2D Frequency 

 Weighted  

Percent  Frequency  

. 32        805,388  3.79 

(1) Yes 430   11,535,549  54.28 

(2) No 328     8,910,443  41.93 

Total 790   21,251,380  100.00 

        

Q2E: [A tablet computer like an iPad or a Samsung Galaxy Tab] Do you, personally, 
have or have access to each of the following items, or not? 

Q2E Frequency 

 Weighted  

Percent  Frequency  

. 27        745,269  3.51 

(1) Yes 530   14,432,391  67.91 

(2) No 233     6,073,720  28.58 

Total 790   21,251,380  100.00 

 

Q3A: [Use messaging apps like Kik, Line or WhatsApp] Do you do any of the following 
online or on your cell phone? 

Q3A Frequency 

 Weighted  

Percent  Frequency  

. 4        109,323  0.51 

-99 3          90,704  0.43 

(1) Yes 332     8,513,950  40.06 

(2) No 434   12,239,208  57.59 

(77) Don’t know/Unsure 17        298,195  1.40 

Total 790   21,251,380  100.00 
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Q3B: [Use regular text messaging directly on your phone, not on an app] Do you do 
any of the following online or on your cell phone? 

Q3B Frequency 

 Weighted  

Percent  Frequency  

. 1          18,267  0.09 

-99 3          90,704  0.43 

(1) Yes 712   19,187,731  90.29 

(2) No 71     1,920,444  9.04 

(77) Don’t know/Unsure 3          34,235  0.16 

Total 790   21,251,380  100.00 

        

Q3C: [Visit anonymous sharing or question apps like Whisper, YikYak or Afterschool] 
Do you do any of the following online or on your cell phone? 

Q3C Frequency 

 Weighted  

Percent  Frequency  

. 7        129,412  0.61 

-99 3          90,704  0.43 

(1) Yes 100     2,941,932  13.84 

(2) No 649   17,313,757  81.47 

(77) Don’t know/Unsure 31        775,575  3.65 

Total 790   21,251,380  100.00 

        

Q3D: [Use an app that automatically deletes the messages you send like Snapchat or 
BurnNote] Do you do any of the following online or on your cell phone? 

Q3D Frequency 

 Weighted  

Percent  Frequency  

. 3          31,806  0.15 

-99 3          90,704  0.43 

(1) Yes 496   13,489,988  63.48 

(2) No 278     7,374,707  34.70 

(77) Don’t know/Unsure 10        264,175  1.24 

Total 790   21,251,380  100.00 
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Q3E: [Use a social media site] Do you do any of the following online or on your cell 
phone? 

Q3E Frequency 

 Weighted  

Percent  Frequency  

-99 3          90,704  0.43 

(1) Yes 685   18,572,460  87.39 

(2) No 99     2,558,134  12.04 

(77) Don’t know/Unsure 3          30,083  0.14 

Total 790   21,251,380  100.00 

        

Q3F: [Read or comment on a discussion site (such as reddit)] Do you do any of the 
following online or on your cell phone? 

Q3F Frequency 

 Weighted  

Percent  Frequency  

. 5          60,488  0.28 

-99 3          90,704  0.43 

(1) Yes 212     5,611,058  26.40 

(2) No 553   15,095,788  71.03 

(77) Don’t know/Unsure 17        393,343  1.85 

Total 790   21,251,380  100.00 

        

Q3G: [Video chat with friends or family] Do you do any of the following online or on 
your cell phone? 

Q3G Frequency 

 Weighted  

Percent  Frequency  

. 2          24,936  0.12 

-99 3          90,704  0.43 

(1) Yes 596   16,069,605  75.62 

(2) No 184     4,991,923  23.49 

(77) Don’t know/Unsure 5          74,212  0.35 

Total 790   21,251,380  100.00 
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Q3H: [Meet new people online through a chat site] Do you do any of the following 
online or on your cell phone? 

Q3H Frequency 

 Weighted  

Percent  Frequency  

. 4          32,341  0.15 

-99 3          90,704  0.43 

(1) Yes 156     3,891,632  18.31 

(2) No 616   17,018,090  80.08 

(77) Don’t know/Unsure 11        218,614  1.03 

Total 790   21,251,380  100.00 

        

Q3I: [Live stream video from your phone or computer (on sites like YouNow, Periscope 
or Facebook)] Do you do any of the following online or on your cell phone? 

Q3I Frequency 

 Weighted  

Percent  Frequency  

-99 3          90,704  0.43 

(1) Yes 377     9,314,059  43.83 

(2) No 404   11,691,736  55.02 

(77) Don’t know/Unsure 6        154,881  0.73 

Total 790   21,251,380  100.00 

 

Q4A: [Instagram] How often do you use the following, if at all? 

Q4A Frequency 

 Weighted  

Percent  Frequency  

. 2          28,848  0.14 

-99 4        122,276  0.58 

(1) Almost constantly 145     4,613,895  21.71 

(2) Several times a day 233     6,268,834  29.50 

(3) Once a day 72     1,830,100  8.61 

(4) At least once a week 70     1,734,151  8.16 

(5) Less often 62     1,615,574  7.60 

(6) Never 202     5,037,702  23.71 

Total 790   21,251,380  100.00 
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Q4B: [Twitter] How often do you use the following, if at all? 

Q4B Frequency 

 Weighted  

Percent  Frequency  

. 6        180,104  0.85 

-99 4        122,276  0.58 

(1) Almost constantly 48     1,545,790  7.27 

(2) Several times a day 97     2,524,043  11.88 

(3) Once a day 48     1,287,547  6.06 

(4) At least once a week 52     1,227,456  5.78 

(5) Less often 127     3,393,621  15.97 

(6) Never 408   10,970,542  51.62 

Total 790   21,251,380  100.00 

        

Q4C: [Snapchat] How often do you use the following, if at all? 

Q4C Frequency 

 Weighted  

Percent  Frequency  

. 1          18,267  0.09 

-99 4        122,276  0.58 

(1) Almost constantly 193     5,455,650  25.67 

(2) Several times a day 239     6,533,998  30.75 

(3) Once a day 55     1,526,286  7.18 

(4) At least once a week 51     1,170,400  5.51 

(5) Less often 55     1,177,386  5.54 

(6) Never 192     5,247,116  24.69 

Total 790   21,251,380  100.00 

        

Q4D: [Facebook] How often do you use the following, if at all? 

Q4D Frequency 

 Weighted  

Percent  Frequency  

. 4          81,653  0.38 

-99 4        122,276  0.58 

(1) Almost constantly 97     2,315,262  10.89 

(2) Several times a day 162     4,227,223  19.89 

(3) Once a day 61     1,693,873  7.97 

(4) At least once a week 79     2,676,140  12.59 

(5) Less often 113     3,025,334  14.24 

(6) Never 270     7,109,619  33.45 

Total 790   21,251,380  100.00 
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Q4E: [Tumblr] How often do you use the following, if at all? 

Q4E Frequency 

 Weighted  

Percent  Frequency  

. 6        126,951  0.60 

-99 4        122,276  0.58 

(1) Almost constantly 22        599,975  2.82 

(2) Several times a day 29        746,343  3.51 

(3) Once a day 24        490,583  2.31 

(4) At least once a week 52     1,108,172  5.21 

(5) Less often 111     2,979,358  14.02 

(6) Never 542   15,077,722  70.95 

Total 790   21,251,380  100.00 

       

Q4F: [YouTube] How often do you use the following, if at all? 

Q4F Frequency 

 Weighted  

Percent  Frequency  

. 2          28,830  0.14 

-99 4        122,276  0.58 

(1) Almost constantly 223     5,910,030  27.81 

(2) Several times a day 280     7,142,929  33.61 

(3) Once a day 116     3,443,881  16.21 

(4) At least once a week 109     3,122,891  14.70 

(5) Less often 36        877,848  4.13 

(6) Never 20        602,696  2.84 

Total 790   21,251,380  100.00 

       

Q4G: [Steam] How often do you use the following, if at all? 

Q4G Frequency 

 Weighted  

Percent  Frequency  

. 8        107,623  0.51 

-99 4        122,276  0.58 

(1) Almost constantly 30        838,333  3.94 

(2) Several times a day 47     1,017,332  4.79 

(3) Once a day 23        615,764  2.90 

(4) At least once a week 45     1,384,160  6.51 

(5) Less often 89     2,440,398  11.48 

(6) Never 544   14,725,494  69.29 

Total 790   21,251,380  100.00 
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Q4H: [Twitch] How often do you use the following, if at all? 

Q4H Frequency 

 Weighted  

Percent  Frequency  

. 11        194,445  0.92 

-99 4        122,276  0.58 

(1) Almost constantly 10        256,003  1.20 

(2) Several times a day 12        296,723  1.40 

(3) Once a day 26        687,993  3.24 

(4) At least once a week 39     1,039,710  4.89 

(5) Less often 89     2,518,142  11.85 

(6) Never 599   16,136,089  75.93 

Total 790   21,251,380  100.00 

        

Q4I: [LinkedIn] How often do you use the following, if at all? 

Q4I Frequency 

 Weighted  

Percent  Frequency  

. 10        195,745  0.92 

-99 4        122,276  0.58 

(1) Almost constantly 3          59,482  0.28 

(2) Several times a day 7        127,560  0.60 

(3) Once a day 6        181,460  0.85 

(4) At least once a week 24        539,268  2.54 

(5) Less often 49     1,195,102  5.62 

(6) Never 687   18,830,487  88.61 

Total 790   21,251,380  100.00 

        

Q5A: [Kik] How often do you use the following, if at all? 

Q5A Frequency 

 Weighted  

Percent  Frequency  

. 3          83,935  0.40 

-99 458   12,737,430  59.94 

(1) Almost constantly 40     1,237,945  5.83 

(2) Several times a day 66     1,392,826  6.55 

(3) Once a day 33        648,287  3.05 

(4) At least once a week 34        799,577  3.76 

(5) Less often 62     1,463,780  6.89 

(6) Never 94     2,887,600  13.59 

Total 790   21,251,380  100.00 
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Q5B: [Skype or FaceTime] How often do you use the following, if at all? 

Q5B Frequency 

 Weighted  

Percent  Frequency  

. 2          50,266  0.24 

-99 458   12,737,430  59.94 

(1) Almost constantly 47     1,195,767  5.63 

(2) Several times a day 62     1,356,659  6.38 

(3) Once a day 38        911,089  4.29 

(4) At least once a week 65     1,802,475  8.48 

(5) Less often 62     2,020,653  9.51 

(6) Never 56     1,177,041  5.54 

Total 790   21,251,380  100.00 

        

Q5C: [WhatsApp] How often do you use the following, if at all? 

Q5C Frequency 

 Weighted  

Percent  Frequency  

. 4          64,969  0.31 

-99 458   12,737,430  59.94 

(1) Almost constantly 17        584,445  2.75 

(2) Several times a day 27        685,266  3.22 

(3) Once a day 27        524,511  2.47 

(4) At least once a week 26        647,828  3.05 

(5) Less often 61     1,882,219  8.86 

(6) Never 170     4,124,712  19.41 

Total 790   21,251,380  100.00 

        

Q5D: [Facebook Messenger] How often do you use the following, if at all? 

Q5D Frequency 

 Weighted  

Percent  Frequency  

. 3          54,311  0.26 

-99 458   12,737,430  59.94 

(1) Almost constantly 53     1,125,463  5.30 

(2) Several times a day 59     1,482,475  6.98 

(3) Once a day 28        838,318  3.94 

(4) At least once a week 38     1,136,892  5.35 

(5) Less often 44     1,205,561  5.67 

(6) Never 107     2,670,929  12.57 

Total 790   21,251,380  100.00 
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Q5E: [Line] How often do you use the following, if at all? 

Q5E Frequency 

 Weighted  

Percent  Frequency  

. 6          71,681  0.34 

-99 458   12,737,430  59.94 

(1) Almost constantly 7        218,147  1.03 

(2) Several times a day 11        444,823  2.09 

(3) Once a day 4          92,198  0.43 

(4) At least once a week 12        324,094  1.53 

(5) Less often 24        593,762  2.79 

(6) Never 268     6,769,246  31.85 

Total 790   21,251,380  100.00 

        

Q5F: [GroupMe] How often do you use the following, if at all? 

Q5F Frequency 

 Weighted  

Percent  Frequency  

. 5          58,519  0.28 

-99 458   12,737,430  59.94 

(1) Almost constantly 11        328,634  1.55 

(2) Several times a day 19        392,029  1.84 

(3) Once a day 5        108,818  0.51 

(4) At least once a week 15        480,765  2.26 

(5) Less often 33        886,994  4.17 

(6) Never 244     6,258,190  29.45 

Total 790   21,251,380  100.00 

        

Q5G: [Viber] How often do you use the following, if at all? 

Q5G Frequency 

 Weighted  

Percent  Frequency  

. 5          61,269  0.29 

-99 458   12,737,430  59.94 

(1) Almost constantly 4        136,013  0.64 

(2) Several times a day 4        119,191  0.56 

(3) Once a day 4        104,306  0.49 

(4) At least once a week 9        250,926  1.18 

(5) Less often 31        869,458  4.09 

(6) Never 275     6,972,788  32.81 

Total 790   21,251,380  100.00 
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Q5H: [Regular text messaging or iMessage] How often do you use the following, if at 
all? 

Q5H Frequency 

 Weighted  

Percent  Frequency  

. 2          35,642  0.17 

-99 458   12,737,430  59.94 

(1) Almost constantly 142     3,223,330  15.17 

(2) Several times a day 139     4,025,196  18.94 

(3) Once a day 22        568,011  2.67 

(4) At least once a week 7        247,005  1.16 

(5) Less often 10        244,459  1.15 

(6) Never 10        170,307  0.80 

Total 790   21,251,380  100.00 

        

Q10_A: [More informed] How does social media make you feel? 

Q10_A Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 384   10,362,124  48.76 

(1) Yes 353     9,451,715  44.48 

Total 790   21,251,380  100.00 

 

Q10_B: [Overloaded with information] How does social media make you feel? 

Q10_B Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 648   17,774,766  83.64 

(1) Yes 89     2,039,074  9.60 

Total 790   21,251,380  100.00 

        

Q10_C: [Connected to my friends] How does social media make you feel? 

Q10_C Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 172     4,945,535  23.27 

(1) Yes 565   14,868,304  69.96 

Total 790   21,251,380  100.00 
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Q10_D: [Connected to my family] How does social media make you feel? 

Q10_D Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 442   11,869,089  55.85 

(1) Yes 295     7,944,750  37.38 

Total 790   21,251,380  100.00 

        

Q10_E: [Like I am missing out] How does social media make you feel? 

Q10_E Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 667   18,030,139  84.84 

(1) Yes 70     1,783,701  8.39 

Total 790   21,251,380  100.00 

        

Q10_F: [Supported] How does social media make you feel? 

Q10_F Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 586   16,111,114  75.81 

(1) Yes 151     3,702,725  17.42 

Total 790   21,251,380  100.00 

        

Q10_G: [Alone] How does social media make you feel? 

Q10_G Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 714   19,023,668  89.52 

(1) Yes 23        790,171  3.72 

Total 790   21,251,380  100.00 

        

Q10_H: [Overwhelmed] How does social media make you feel? 

Q10_H Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 674   18,176,442  85.53 

(1) Yes 63     1,637,398  7.70 

Total 790   21,251,380  100.00 
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Q10_I: [Like I always need to show the best version of myself] How does social media 
make you feel? 

Q10_I Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 610   16,941,374  79.72 

(1) Yes 127     2,872,465  13.52 

Total 790   21,251,380  100.00 

        

Q10_J: [Some other way, please specify] How does social media make you feel? 

Q10_J Frequency 

 Weighted  

Percent  Frequency  

-99 53     1,437,541  6.76 

(0) No 688   18,423,643  86.69 

(1) Yes 49     1,390,197  6.54 

Total 790   21,251,380  100.00 

 

Q11: Have you ever taken a break from social media? 

Q11 Frequency 

 Weighted  

Percent  Frequency  

. 1          45,490  0.21 

(1) Yes 447   12,382,313  58.27 

(2) No 283     7,471,118  35.16 

(77) Don’t know/Unsure 59     1,352,459  6.36 

Total 790   21,251,380  100.00 

        

Q12: Have you ever wanted to take a break from social media? 

Q12 Frequency 

 Weighted  

Percent  Frequency  

. 2          33,494  0.16 

-99 511   13,827,194  65.06 

(1) Yes 57     1,675,249  7.88 

(2) No 196     5,037,940  23.71 

(77) Don’t know/Unsure 24        677,503  3.19 

Total 790   21,251,380  100.00 
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Q13_1: [My parents took my phone] Why did you take a break from social media? 

Q13_1 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 270     7,732,747  36.39 

(1) Yes 177     4,649,566  21.88 

Total 790   21,251,380  100.00 

        

Q13_2: [My phone was lost/stolen/broken] Why did you take a break from social 
media? 

Q13_2 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 363   10,225,166  48.12 

(1) Yes 84     2,157,147  10.15 

Total 790   21,251,380  100.00 

        

Q13_3: [It was getting in the way of school work or other things I needed to do] Why 
did you take a break from social media? 

Q13_3 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 283     7,626,583  35.89 

(1) Yes 164     4,755,730  22.38 

Total 790   21,251,380  100.00 

        

Q13_4: [I wanted to get away from a former friend, ex-boyfriend or girlfriend] Why did 
you take a break from social media? 

Q13_4 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 421   11,792,918  55.49 

(1) Yes 26        589,395  2.77 

Total 790   21,251,380  100.00 
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Q13_5: [My friends left the platform] Why did you take a break from social media? 

Q13_5 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 429   12,025,648  56.59 

(1) Yes 18        356,665  1.68 

Total 790   21,251,380  100.00 

        

Q13_6: [I was tired of having to keep up with everything posted to the platform] Why 
did you take a break from social media? 

Q13_6 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 363     9,893,498  46.55 

(1) Yes 84     2,488,816  11.71 

Total 790   21,251,380  100.00 

        

Q13_7: [I was tired of the conflict and drama] Why did you take a break from social 
media? 

Q13_7 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 326     9,440,090  44.42 

(1) Yes 121     2,942,223  13.84 

Total 790   21,251,380  100.00 

        

Q13_8: [I was being bullied or harassed] Why did you take a break from social media? 

Q13_8 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 432   12,049,956  56.70 

(1) Yes 15        332,357  1.56 

Total 790   21,251,380  100.00 
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Q13_9: [Some other reason, please specify] Why did you take a break from social 
media? 

Q13_9 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 407   11,140,691  52.42 

(1) Yes 40     1,241,622  5.84 

Total 790   21,251,380  100.00 

        

Q13_10: [Loss of connectivity due to camp or vacation (VOL.)] Why did you take a 
break from social media? 

Q13_10 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 432   11,841,086  55.72 

(1) Yes 15        541,227  2.55 

Total 790   21,251,380  100.00 

        

Q13_11: [I’m tired of it, it’s stupid, or got bored (VOL.)] Why did you take a break from 
social media? 

Q13_11 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 433   11,832,575  55.68 

(1) Yes 14        549,738  2.59 

Total 790   21,251,380  100.00 

       

Q14_1: [I can’t – I need to be there for school] Why haven’t you taken a break from 
social media? 

Q14_1 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 46     1,317,631  6.20 

(1) Yes 11        357,618  1.68 

Total 790   21,251,380  100.00 
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Q14_2: [I can’t - I need to use it for extracurricular activities] Why haven’t you taken a 
break from social media? 

Q14_2 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 45     1,308,713  6.16 

(1) Yes 12        366,536  1.72 

Total 790   21,251,380  100.00 

    

Q14_3: [I don’t want to miss out on what’s going on] Why haven’t you taken a break 
from social media? 

Q14_3 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 24        742,716  3.49 

(1) Yes 33        932,533  4.39 

Total 790   21,251,380  100.00 

        

Q14_4: [My friends are there] Why haven’t you taken a break from social media? 

Q14_4 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 22        681,273  3.21 

(1) Yes 35        993,976  4.68 

Total 790   21,251,380  100.00 

        

Q14_5: [It’s how I find out what’s happening in the world] Why haven’t you taken a 
break from social media? 

Q14_5 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 31        938,056  4.41 

(1) Yes 26        737,193  3.47 

Total 790   21,251,380  100.00 
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Q14_6: [It’s how I find out what’s happening in my friends’ lives] Why haven’t you 
taken a break from social media? 

Q14_6 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 25        811,105  3.82 

(1) Yes 32        864,145  4.07 

Total 790   21,251,380  100.00 

        

Q14_7: [Some other reason, please specify] Why haven’t you taken a break from social 
media? 

Q14_7 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 54     1,627,413  7.66 

(1) Yes 3          47,837  0.23 

Total 790   21,251,380  100.00 

        

Q14_8: [I’m addicted] Why haven’t you taken a break from social media? 

Q14_8 Frequency 

 Weighted  

Percent  Frequency  

-99 733   19,576,131  92.12 

(0) No 54     1,549,978  7.29 

(1) Yes 3        125,271  0.59 

Total 790   21,251,380  100.00 

        

Q14A_1: [I can’t – I need to be there for school] Why haven’t you felt the need to take a 
break from social media? 

Q14A_1 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 175     4,454,427  20.96 

(1) Yes 21        583,513  2.75 

Total 790   21,251,380  100.00 

        
 
  



NORC  |  December 2016 Study of American Teens 

 

PUBLIC USE FILE CODEBOOK  |  39 

Q14A_2: [I can’t - I need to use it for extracurricular activities] Why haven’t you felt the 
need to take a break from social media? 

Q14A_2 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 172     4,196,832  19.75 

(1) Yes 24        841,108  3.96 

Total 790   21,251,380  100.00 

        

Q14A_3: [I don’t want to miss out on what’s going on] Why haven’t you felt the need to 
take a break from social media? 

Q14A_3 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 96     2,597,425  12.22 

(1) Yes 100     2,440,515  11.48 

Total 790   21,251,380  100.00 

        

Q14A_4: [My friends are there] Why haven’t you felt the need to take a break from 
social media? 

Q14A_4 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 53     1,376,627  6.48 

(1) Yes 143     3,661,313  17.23 

Total 790   21,251,380  100.00 

        

Q14A_5: [It’s how I find out what’s happening in the world] Why haven’t you felt the 
need to take a break from social media? 

Q14A_5 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 109     2,636,547  12.41 

(1) Yes 87     2,401,393  11.30 

Total 790   21,251,380  100.00 
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Q14A_6: [It’s how I find out what’s happening in my friends’ lives] Why haven’t you felt 
the need to take a break from social media? 

Q14A_6 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 95     2,360,688  11.11 

(1) Yes 101     2,677,252  12.60 

Total 790   21,251,380  100.00 

        

Q14A_7: [Some other reason, please specify] Why haven’t you felt the need to take a 
break from social media? 

Q14A_7 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 189     4,903,887  23.08 

(1) Yes 7        134,053  0.63 

Total 790   21,251,380  100.00 

        

Q14A_8: [I don’t use it much] Why haven’t you felt the need to take a break from social 
media? 

Q14A_8 Frequency 

 Weighted  

Percent  Frequency  

-99 594   16,213,440  76.29 

(0) No 191     4,971,363  23.39 

(1) Yes 5          66,577  0.31 

Total 790   21,251,380  100.00 

       

Q15: How many times have you taken a break from social media? 

Q15 Frequency 

 Weighted  

Percent  Frequency  

. 1          37,282  0.18 

-99 343     8,869,067  41.73 

(1) Once 70     2,186,297  10.29 

(2) Twice 112     2,784,695  13.10 

(3) 3 or more times 264     7,374,039  34.70 

Total 790   21,251,380  100.00 
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Q16: Thinking about the most recent time you took a break from social media, how 
long were you completely off the platform? 

Q16 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(1) Less than a day 33     1,181,802  5.56 

(2) 1 to 3 days 129     3,125,389  14.71 

(3) 4 to 7 days 83     2,258,624  10.63 

(4) 7 to 10 days 55     1,459,170  6.87 

(5) 10 to 14 days 22        707,284  3.33 

(6) More than 14 days 125     3,650,045  17.18 

Total 790   21,251,380  100.00 

        

Q17: When you took your most recent break from social media, how many social 
media platforms did you leave? 

Q17 Frequency 

 Weighted  

Percent  Frequency  

. 4        388,503  1.83 

-99 343     8,869,067  41.73 

(1) 1 76     2,312,640  10.88 

(2) 2 82     2,264,721  10.66 

(3) 3 66     1,446,920  6.81 

(4) 4 17        555,266  2.61 

(5) All the social platforms you use 202     5,414,263  25.48 

Total 790   21,251,380  100.00 

        

Q18: Did you check back in on the social media platform(s) you left during your break, 
or not? 

Q18 Frequency 

 Weighted  

Percent  Frequency  

. 1          37,282  0.18 

-99 343     8,869,067  41.73 

(1) Yes 184     4,668,219  21.97 

(2) No 262     7,676,813  36.12 

Total 790   21,251,380  100.00 
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Q19_1: [Relieved] How did you feel during your social media break? 

Q19_1 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 334     8,845,876  41.62 

(1) Yes 113     3,536,437  16.64 

Total 790   21,251,380  100.00 

        

Q19_2: [Anxious that I was missing out] How did you feel during your social media 
break? 

Q19_2 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 327     9,249,221  43.52 

(1) Yes 120     3,133,092  14.74 

Total 790   21,251,380  100.00 

        

Q19_3: [More connected to people who are important to me] How did you feel during 
your social media break? 

Q19_3 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 362   10,049,462  47.29 

(1) Yes 85     2,332,851  10.98 

Total 790   21,251,380  100.00 

        

Q19_4: [Less connected to people who are important to me] How did you feel during 
your social media break? 

Q19_4 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 360   10,007,075  47.09 

(1) Yes 87     2,375,238  11.18 

Total 790   21,251,380  100.00 
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Q19_5: [More connected to news and information] How did you feel during your social 
media break? 

Q19_5 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 430   11,735,714  55.22 

(1) Yes 17        646,599  3.04 

Total 790   21,251,380  100.00 

        

Q19_6: [Less connected to news and information] How did you feel during your social 
media break? 

Q19_6 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 356     9,727,758  45.77 

(1) Yes 91     2,654,555  12.49 

Total 790   21,251,380  100.00 

        

Q19_7: [Glad that I had my break] How did you feel during your social media break? 

Q19_7 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 287     8,376,538  39.42 

(1) Yes 160     4,005,775  18.85 

Total 790   21,251,380  100.00 

        

Q19_8: [Like I wanted to get back on as soon as possible] How did you feel during your 
social media break? 

Q19_8 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 334     9,591,937  45.14 

(1) Yes 113     2,790,376  13.13 

Total 790   21,251,380  100.00 
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Q19_9: [Like I had more time to do other things] How did you feel during your social 
media break? 

Q19_9 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 280     7,683,468  36.16 

(1) Yes 167     4,698,845  22.11 

Total 790   21,251,380  100.00 

        

Q19_10: [Like I wanted to stay off longer] How did you feel during your social media 
break? 

Q19_10 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 401   11,003,284  51.78 

(1) Yes 46     1,379,030  6.49 

Total 790   21,251,380  100.00 

        

Q20_1: [I was more careful about what I shared] What was it like when you went back 
onto your social media platform(s)? 

Q20_1 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 375   10,777,375  50.71 

(1) Yes 72     1,604,938  7.55 

Total 790   21,251,380  100.00 

        

Q20_2: [I posted more] What was it like when you went back onto your social media 
platform(s)? 

Q20_2 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 428   11,923,203  56.11 

(1) Yes 19        459,110  2.16 

Total 790   21,251,380  100.00 
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Q20_3: [I posted less] What was it like when you went back onto your social media 
platform(s)? 

Q20_3 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 374   10,323,626  48.58 

(1) Yes 73     2,058,687  9.69 

Total 790   21,251,380  100.00 

        

Q20_4: [I reduced the number of people I followed, who followed me or who I was 
friends with on the platform or platforms] What was it like when you went back onto 

your social media platform(s)? 

Q20_4 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 390   11,132,758  52.39 

(1) Yes 57     1,249,555  5.88 

Total 790   21,251,380  100.00 

        

Q20_5: [I visited the platform less often than before] What was it like when you went 
back onto your social media platform(s)? 

Q20_5 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 367   10,000,987  47.06 

(1) Yes 80     2,381,326  11.21 

Total 790   21,251,380  100.00 

        

Q20_6: [Nothing was really different] What was it like when you went back onto your 
social media platform(s)? 

Q20_6 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 212     5,817,333  27.37 

(1) Yes 235     6,564,980  30.89 

Total 790   21,251,380  100.00 
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Q20_7: [I never went back on some or all of the platforms] What was it like when you 
went back onto your social media platform(s)? 

Q20_7 Frequency 

 Weighted  

Percent  Frequency  

-99 343     8,869,067  41.73 

(0) No 411   11,465,869  53.95 

(1) Yes 36        916,444  4.31 

Total 790   21,251,380  100.00 

 

P1: And now, switching gears...Generally speaking, would you say things in this 
country are heading in the right direction or the wrong direction? 

P1 Frequency 

 Weighted  

Percent  Frequency  

. 15        491,328  2.31 

(1) Right direction 282     7,799,270  36.70 

(2) Wrong direction 493   12,960,783  60.99 

Total 790   21,251,380  100.00 

        

P2: In general, do you think America´s best days are... 

P2 Frequency 

 Weighted  

Percent  Frequency  

. 9        591,494  2.78 

(1) Ahead of us 436   11,864,261  55.83 

(2) Behind us 345     8,795,625  41.39 

Total 790   21,251,380  100.00 

        

P4: What statement comes closer to your own view? 

P4 Frequency 

 Weighted  

Percent  Frequency  

. 14        284,131  1.34 

(1) Americans are united and in agreement 
about the most important values 

118     3,842,758  18.08 

(2) Americans are greatly divided when it 
comes to the most important values 

658   17,124,491  80.58 

Total 790   21,251,380  100.00 
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FUT1A: [America’s role as a global leader in the world] Thinking about the future of our 
country, please tell me whether you feel generally optimistic or generally pessimistic 

about each of the following. 

FUT1A Frequency 

 Weighted  

Percent  Frequency  

. 4          96,829  0.46 

(1) Generally optimistic 444   11,899,034  55.99 

(2) Generally pessimistic 342     9,255,518  43.55 

Total 790   21,251,380  100.00 

        

FUT1B: [The opportunity for most people to achieve the American dream] Thinking 
about the future of our country, please tell me whether you feel generally optimistic or 

generally pessimistic about each of the following. 

FUT1B Frequency 

 Weighted  

Percent  Frequency  

. 5        123,032  0.58 

(1) Generally optimistic 452   12,226,900  57.53 

(2) Generally pessimistic 333     8,901,448  41.89 

Total 790   21,251,380  100.00 

        

FUT1C: [The way our leaders are chosen under our political system] Thinking about 
the future of our country, please tell me whether you feel generally optimistic or 

generally pessimistic about each of the following. 

FUT1C Frequency 

 Weighted  

Percent  Frequency  

. 4          94,399  0.44 

(1) Generally optimistic 325     9,213,610  43.36 

(2) Generally pessimistic 461   11,943,371  56.20 

Total 790   21,251,380  100.00 

        

FUT1D: [Our system of government and how well it works] Thinking about the future of 
our country, please tell me whether you feel generally optimistic or generally 

pessimistic about each of the following. 

FUT1D Frequency 

 Weighted  

Percent  Frequency  

. 11        383,193  1.80 

(1) Generally optimistic 325     8,680,618  40.85 

(2) Generally pessimistic 454   12,187,569  57.35 

Total 790   21,251,380  100.00 
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FUT7: Looking ahead to the next 40 years - that is, from now until about 2055 - do you 
think life in America over that time will… 

FUT7 Frequency 

 Weighted  

Percent  Frequency  

. 1          48,440  0.23 

(1) Get better 328     8,645,310  40.68 

(2) Get worse 238     6,251,079  29.41 

(3) Stay about the same 223     6,306,551  29.68 

Total 790   21,251,380  100.00 

        

P5A: [Making sure that our nation is safe from foreign and domestic threats] For each 
of the following tasks, do you think the federal government is doing a good job, a poor 

job, or neither a good nor poor job at that particular task? 

P5A Frequency 

 Weighted  

Percent  Frequency  

. 2          33,300  0.16 

(1) Good job 283     7,744,941  36.44 

(2) Neither good nor poor job 314     8,013,915  37.71 

(3) Poor job 191     5,459,225  25.69 

Total 790   21,251,380  100.00 

        

P5B: [Making sure that all people are treated equally] For each of the following tasks, 
do you think the federal government is doing a good job, a poor job, or neither a good 

nor poor job at that particular task? 

P5B Frequency 

 Weighted  

Percent  Frequency  

. 1          23,183  0.11 

(1) Good job 138     3,956,719  18.62 

(2) Neither good nor poor job 296     7,518,299  35.38 

(3) Poor job 355     9,753,179  45.89 

Total 790   21,251,380  100.00 

 
  



NORC  |  December 2016 Study of American Teens 

 

PUBLIC USE FILE CODEBOOK  |  49 

P5C: [Promoting the well-being of all Americans, not just special interests] For each of 
the following tasks, do you think the federal government is doing a good job, a poor 

job, or neither a good nor poor job at that particular task? 

P5C Frequency 

 Weighted  

Percent  Frequency  

. 4        120,787  0.57 

(1) Good job 124     3,455,937  16.26 

(2) Neither good nor poor job 349     9,715,376  45.72 

(3) Poor job 313     7,959,280  37.45 

Total 790   21,251,380  100.00 

        

P5D: [Representing the views of most Americans] For each of the following tasks, do 
you think the federal government is doing a good job, a poor job, or neither a good nor 

poor job at that particular task? 

P5D Frequency 

 Weighted  

Percent  Frequency  

. 4        113,959  0.54 

(1) Good job 136     3,907,924  18.39 

(2) Neither good nor poor job 337     8,539,335  40.18 

(3) Poor job 313     8,690,162  40.89 

Total 790   21,251,380  100.00 

        

P6: The United States has a diverse population, with people of many different races, 
ethnicities, religions, and backgrounds. On balance, do you think this diversity makes 

the country… 

P6 Frequency 

 Weighted  

Percent  Frequency  

. 5          69,462  0.33 

(1) Much stronger 245     6,556,723  30.85 

(2) Moderately stronger 229     6,681,474  31.44 

(3) Neither stronger nor weaker 230     5,743,854  27.03 

(4) Moderately weaker 56     1,589,215  7.48 

(5) Much weaker 25        610,654  2.87 

Total 790   21,251,380  100.00 
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P7A: [People who have a lot more money than you] How much do you feel you have in 
common with the following types of people? 

P7A Frequency 

 Weighted  

Percent  Frequency  

. 4        177,882  0.84 

(1) A great deal in common 50     1,334,192  6.28 

(2) Quite a bit in common 101     2,997,983  14.11 

(3) A moderate amount in common 259     7,654,406  36.02 

(4) Only a little in common 264     6,582,677  30.98 

(5) Nothing at all in common 112     2,504,240  11.78 

Total 790   21,251,380  100.00 

        

P7B: [People who have a lot less money than you] How much do you feel you have in 
common with the following types of people? 

P7B Frequency 

 Weighted  

Percent  Frequency  

. 2        140,313  0.66 

(1) A great deal in common 97     2,558,973  12.04 

(2) Quite a bit in common 216     5,504,248  25.90 

(3) A moderate amount in common 339     9,370,238  44.09 

(4) Only a little in common 106     2,966,065  13.96 

(5) Nothing at all in common 30        711,543  3.35 

Total 790   21,251,380  100.00 

        

P7C: [People of different races] How much do you feel you have in common with the 
following types of people? 

P7C Frequency 

 Weighted  

Percent  Frequency  

. 3        141,354  0.67 

(1) A great deal in common 158     4,316,240  20.31 

(2) Quite a bit in common 235     5,817,452  27.37 

(3) A moderate amount in common 287     8,405,895  39.55 

(4) Only a little in common 92     2,126,443  10.01 

(5) Nothing at all in common 15        443,996  2.09 

Total 790   21,251,380  100.00 
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P7D: [People with different religions] How much do you feel you have in common with 
the following types of people? 

P7D Frequency 

 Weighted  

Percent  Frequency  

(1) A great deal in common 97     2,528,981  11.90 

(2) Quite a bit in common 185     5,527,530  26.01 

(3) A moderate amount in common 320     8,754,547  41.20 

(4) Only a little in common 133     3,175,320  14.94 

(5) Nothing at all in common 55     1,265,002  5.95 

Total 790   21,251,380  100.00 

        

P7E: [People with a lot more education than your parents] How much do you feel you 
have in common with the following types of people? 

P7E Frequency 

 Weighted  

Percent  Frequency  

. 4          75,098  0.35 

(1) A great deal in common 66     1,803,159  8.48 

(2) Quite a bit in common 179     4,916,173  23.13 

(3) A moderate amount in common 346     9,383,701  44.16 

(4) Only a little in common 142     3,524,970  16.59 

(5) Nothing at all in common 53     1,548,278  7.29 

Total 790   21,251,380  100.00 

        

P7F: [People with a lot less education than your parents] How much do you feel you 
have in common with the following types of people? 

P7F Frequency 

 Weighted  

Percent  Frequency  

. 7        169,439  0.80 

(1) A great deal in common 53     1,446,174  6.81 

(2) Quite a bit in common 159     4,185,097  19.69 

(3) A moderate amount in common 336     9,257,561  43.56 

(4) Only a little in common 194     5,129,904  24.14 

(5) Nothing at all in common 41     1,063,205  5.00 

Total 790   21,251,380  100.00 
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P7G: [People who live in your local community] How much do you feel you have in 
common with the following types of people? 

P7G Frequency 

 Weighted  

Percent  Frequency  

. 4        202,150  0.95 

(1) A great deal in common 157     3,858,933  18.16 

(2) Quite a bit in common 273     7,093,547  33.38 

(3) A moderate amount in common 259     7,487,345  35.23 

(4) Only a little in common 78     1,869,245  8.80 

(5) Nothing at all in common 19        740,158  3.48 

Total 790   21,251,380  100.00 

        

P7H: [People who live in other parts of the country] How much do you feel you have in 
common with the following types of people? 

P7H Frequency 

 Weighted  

Percent  Frequency  

. 5        161,359  0.76 

(1) A great deal in common 65     1,642,550  7.73 

(2) Quite a bit in common 136     3,648,865  17.17 

(3) A moderate amount in common 315     8,708,891  40.98 

(4) Only a little in common 198     5,273,368  24.81 

(5) Nothing at all in common 71     1,816,347  8.55 

Total 790   21,251,380  100.00 

        

P7I: [People with different ethnic backgrounds] How much do you feel you have in 
common with the following types of people? 

P7I Frequency 

 Weighted  

Percent  Frequency  

. 3          83,048  0.39 

(1) A great deal in common 101     2,457,504  11.56 

(2) Quite a bit in common 192     5,139,783  24.19 

(3) A moderate amount in common 336     8,987,521  42.29 

(4) Only a little in common 123     3,400,669  16.00 

(5) Nothing at all in common 35     1,182,855  5.57 

Total 790   21,251,380  100.00 

        
 
  



NORC  |  December 2016 Study of American Teens 

 

PUBLIC USE FILE CODEBOOK  |  53 

P7J: [People in different political parties] How much do you feel you have in common 
with the following types of people? 

P7J Frequency 

 Weighted  

Percent  Frequency  

. 6        200,603  0.94 

(1) A great deal in common 50     1,677,543  7.89 

(2) Quite a bit in common 121     3,584,088  16.87 

(3) A moderate amount in common 326     8,428,650  39.66 

(4) Only a little in common 181     4,610,583  21.70 

(5) Nothing at all in common 106     2,749,914  12.94 

Total 790   21,251,380  100.00 

        

P7K: [People with different sexual identities] How much do you feel you have in 
common with the following types of people? 

P7K Frequency 

 Weighted  

Percent  Frequency  

. 5        156,611  0.74 

(1) A great deal in common 64     1,767,895  8.32 

(2) Quite a bit in common 107     2,871,026  13.51 

(3) A moderate amount in common 252     7,281,541  34.26 

(4) Only a little in common 186     4,712,699  22.18 

(5) Nothing at all in common 176     4,461,608  20.99 

Total 790   21,251,380  100.00 

        

P7L: [People with different gender identities] How much do you feel you have in 
common with the following types of people? 

P7L Frequency 

 Weighted  

Percent  Frequency  

. 6        150,042  0.71 

(1) A great deal in common 67     1,823,104  8.58 

(2) Quite a bit in common 115     3,142,776  14.79 

(3) A moderate amount in common 241     6,455,099  30.38 

(4) Only a little in common 183     4,821,207  22.69 

(5) Nothing at all in common 178     4,859,152  22.87 

Total 790   21,251,380  100.00 
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P8A: [Hillary Clinton] For each of the following individuals, please tell me if you have a 
favorable or unfavorable impression of that person. 

P8A Frequency 

 Weighted  

Percent  Frequency  

(1) Very favorable 120     2,961,475  13.94 

(2) Somewhat favorable 196     5,044,285  23.74 

(3) Somewhat unfavorable 133     3,811,787  17.94 

(4) Very unfavorable 261     7,523,081  35.40 

(77) Don’t know/Unsure 80     1,910,753  8.99 

Total 790   21,251,380  100.00 

        

P8B: [Donald Trump] For each of the following individuals, please tell me if you have a 
favorable or unfavorable impression of that person. 

P8B Frequency 

 Weighted  

Percent  Frequency  

. 2          51,585  0.24 

(1) Very favorable 79     2,134,403  10.04 

(2) Somewhat favorable 160     4,193,819  19.73 

(3) Somewhat unfavorable 113     3,557,168  16.74 

(4) Very unfavorable 360     9,380,390  44.14 

(77) Don’t know/Unsure 76     1,934,015  9.10 

Total 790   21,251,380  100.00 

        

P8C: [Mike Pence] For each of the following individuals, please tell me if you have a 
favorable or unfavorable impression of that person. 

P8C Frequency 

 Weighted  

Percent  Frequency  

. 2        135,343  0.64 

(1) Very favorable 66     1,843,101  8.67 

(2) Somewhat favorable 118     3,116,855  14.67 

(3) Somewhat unfavorable 95     2,914,343  13.71 

(4) Very unfavorable 183     4,676,796  22.01 

(77) Don’t know/Unsure 326     8,564,941  40.30 

Total 790   21,251,380  100.00 
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P8D: [Barack Obama] For each of the following individuals, please tell me if you have a 
favorable or unfavorable impression of that person. 

P8D Frequency 

 Weighted  

Percent  Frequency  

(1) Very favorable 303     7,811,134  36.76 

(2) Somewhat favorable 197     5,452,111  25.66 

(3) Somewhat unfavorable 84     2,443,976  11.50 

(4) Very unfavorable 156     4,438,123  20.88 

(77) Don’t know/Unsure 50     1,106,035  5.20 

Total 790   21,251,380  100.00 

        

P9A: [Excited] For each of the following, please say whether each word does describe 
or does not describe how you feel about Donald Trump being elected president? 

P9A Frequency 

 Weighted  

Percent  Frequency  

. 6        157,472  0.74 

(1) Describes 216     6,226,823  29.30 

(2) Does not describe 568   14,867,085  69.96 

Total 790   21,251,380  100.00 

        

P9B: [Surprised] For each of the following, please say whether each word does 
describe or does not describe how you feel about Donald Trump being elected 

president? 

P9B Frequency 

 Weighted  

Percent  Frequency  

. 11        425,475  2.00 

(1) Describes 534   14,420,114  67.86 

(2) Does not describe 245     6,405,792  30.14 

Total 790   21,251,380  100.00 

        

P9C: [Frustrated] For each of the following, please say whether each word does 
describe or does not describe how you feel about Donald Trump being elected 

president? 

P9C Frequency 

 Weighted  

Percent  Frequency  

. 12        347,669  1.64 

(1) Describes 374   10,166,205  47.84 

(2) Does not describe 404   10,737,507  50.53 

Total 790   21,251,380  100.00 
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P9D: [Angry] For each of the following, please say whether each word does describe or 
does not describe how you feel about Donald Trump being elected president? 

P9D Frequency 

 Weighted  

Percent  Frequency  

. 12        386,050  1.82 

(1) Describes 279     7,361,929  34.64 

(2) Does not describe 499   13,503,401  63.54 

Total 790   21,251,380  100.00 

        

P9E: [Proud] For each of the following, please say whether each word does describe or 
does not describe how you feel about Donald Trump being elected president? 

P9E Frequency 

 Weighted  

Percent  Frequency  

. 14        340,871  1.60 

(1) Describes 164     4,348,979  20.46 

(2) Does not describe 612   16,561,530  77.93 

Total 790   21,251,380  100.00 

        

P9F: [Hopeful] For each of the following, please say whether each word does describe 
or does not describe how you feel about Donald Trump being elected president? 

P9F Frequency 

 Weighted  

Percent  Frequency  

. 13        352,732  1.66 

(1) Describes 329     9,101,918  42.83 

(2) Does not describe 448   11,796,731  55.51 

Total 790   21,251,380  100.00 

        

P9G: [Helpless] For each of the following, please say whether each word does describe 
or does not describe how you feel about Donald Trump being elected president? 

P9G Frequency 

 Weighted  

Percent  Frequency  

. 18        372,762  1.75 

(1) Describes 317     8,549,503  40.23 

(2) Does not describe 455   12,329,115  58.02 

Total 790   21,251,380  100.00 
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P9H: [Afraid] For each of the following, please say whether each word does describe or 
does not describe how you feel about Donald Trump being elected president? 

P9H Frequency 

 Weighted  

Percent  Frequency  

. 17        360,828  1.70 

(1) Describes 363     9,745,671  45.86 

(2) Does not describe 410   11,144,880  52.44 

Total 790   21,251,380  100.00 

        

P12A: [Building a wall along the Mexican border] Would you favor, oppose, or neither 
favor nor oppose the federal government doing these things? 

P12A Frequency 

 Weighted  

Percent  Frequency  

. 6        101,007  0.48 

(1) Strongly favor 95     2,368,459  11.15 

(2) Somewhat favor 105     2,863,807  13.48 

(3) Neither favor nor oppose 188     4,673,182  21.99 

(4) Somewhat oppose 91     2,832,372  13.33 

(5) Strongly oppose 305     8,412,553  39.59 

Total 790   21,251,380  100.00 

        

P12B: [Changing trade agreements with other countries] Would you favor, oppose, or 
neither favor nor oppose the federal government doing these things? 

P12B Frequency 

 Weighted  

Percent  Frequency  

. 10        223,848  1.05 

(1) Strongly favor 101     2,954,403  13.90 

(2) Somewhat favor 168     4,563,562  21.47 

(3) Neither favor nor oppose 313     8,153,338  38.37 

(4) Somewhat oppose 113     2,969,564  13.97 

(5) Strongly oppose 85     2,386,665  11.23 

Total 790   21,251,380  100.00 
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P12C: [Banning foreign Muslims from entering the United States] Would you favor, 
oppose, or neither favor nor oppose the federal government doing these things? 

P12C Frequency 

 Weighted  

Percent  Frequency  

. 4          60,155  0.28 

(1) Strongly favor 92     2,538,843  11.95 

(2) Somewhat favor 120     3,697,454  17.40 

(3) Neither favor nor oppose 207     5,098,076  23.99 

(4) Somewhat oppose 129     3,274,804  15.41 

(5) Strongly oppose 238     6,582,049  30.97 

Total 790   21,251,380  100.00 

        

P12D: [Repealing the Affordable Care Act, also known as Obamacare] Would you 
favor, oppose, or neither favor nor oppose the federal government doing these things? 

P12D Frequency 

 Weighted  

Percent  Frequency  

. 7        144,691  0.68 

(1) Strongly favor 164     4,812,387  22.65 

(2) Somewhat favor 131     3,658,127  17.21 

(3) Neither favor nor oppose 224     5,700,142  26.82 

(4) Somewhat oppose 101     2,491,345  11.72 

(5) Strongly oppose 163     4,444,688  20.91 

Total 790   21,251,380  100.00 

        

P12E: [Scaling back efforts to fight climate change] Would you favor, oppose, or 
neither favor nor oppose the federal government doing these things? 

P12E Frequency 

 Weighted  

Percent  Frequency  

. 7        121,936  0.57 

(1) Strongly favor 65     1,760,613  8.28 

(2) Somewhat favor 91     2,346,156  11.04 

(3) Neither favor nor oppose 258     7,093,266  33.38 

(4) Somewhat oppose 133     3,801,229  17.89 

(5) Strongly oppose 236     6,128,181  28.84 

Total 790   21,251,380  100.00 
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P13A: [Raised money for a cause you cared about] Over the past year, how many times 
have you… 

P13A Frequency 

 Weighted  

Percent  Frequency  

. 3          91,623  0.43 

(1) Never 326     8,196,580  38.57 

(2) Once 212     6,024,073  28.35 

(3) Twice 123     3,593,710  16.91 

(4) Three or more times 126     3,345,395  15.74 

Total 790   21,251,380  100.00 

        

P13B: [Volunteered for a cause you cared about] Over the past year, how many times 
have you… 

P13B Frequency 

 Weighted  

Percent  Frequency  

. 4          88,368  0.42 

(1) Never 230     5,978,033  28.13 

(2) Once 196     5,246,695  24.69 

(3) Twice 119     3,072,620  14.46 

(4) Three or more times 241     6,865,663  32.31 

Total 790   21,251,380  100.00 

        

P13C: [Worked or cooperated with others to try to solve a problem affecting your 
school, city, or neighborhood] Over the past year, how many times have you… 

P13C Frequency 

 Weighted  

Percent  Frequency  

. 2          26,870  0.13 

(1) Never 295     8,254,528  38.84 

(2) Once 204     5,537,256  26.06 

(3) Twice 104     2,689,995  12.66 

(4) Three or more times 185     4,742,732  22.32 

Total 790   21,251,380  100.00 
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P13D: [Taken part in a peaceful protest, march, or demonstration] Over the past year, 
how many times have you… 

P13D Frequency 

 Weighted  

Percent  Frequency  

. 1          20,482  0.10 

(1) Never 693   18,686,800  87.93 

(2) Once 62     1,684,553  7.93 

(3) Twice 21        535,733  2.52 

(4) Three or more times 13        323,812  1.52 

Total 790   21,251,380  100.00 

        

P13E: [Signed a paper or online petition] Over the past year, how many times have 
you… 

P13E Frequency 

 Weighted  

Percent  Frequency  

. 2          23,752  0.11 

(1) Never 541   14,365,972  67.60 

(2) Once 143     3,941,803  18.55 

(3) Twice 47     1,436,889  6.76 

(4) Three or more times 57     1,482,964  6.98 

Total 790   21,251,380  100.00 

        

P13F: [Expressed your political beliefs online] Over the past year, how many times 
have you… 

P13F Frequency 

 Weighted  

Percent  Frequency  

. 2          38,000  0.18 

(1) Never 513   13,986,157  65.81 

(2) Once 100     2,799,857  13.17 

(3) Twice 48     1,025,362  4.82 

(4) Three or more times 127     3,402,005  16.01 

Total 790   21,251,380  100.00 

        
 

  



NORC  |  December 2016 Study of American Teens 

 

PUBLIC USE FILE CODEBOOK  |  61 

P14A: [Talked about how to find different points of view on political and social issues 
on the Internet] How many times, if at all, have you done the following in your classes 

this year? 

P14A Frequency 

 Weighted  

Percent  Frequency  

. 2          24,700  0.12 

(1) Never 320     8,843,835  41.62 

(2) Once 140     3,571,580  16.81 

(3) Twice 99     2,432,542  11.45 

(4) Three or more times 229     6,378,724  30.02 

Total 790   21,251,380  100.00 

        

P14B: [Discussed how to tell if the information you find online is trustworthy] How 
many times, if at all, have you done the following in your classes this year? 

P14B Frequency 

 Weighted  

Percent  Frequency  

. 2          24,700  0.12 

(1) Never 259     6,995,558  32.92 

(2) Once 157     4,086,575  19.23 

(3) Twice 115     2,817,617  13.26 

(4) Three or more times 257     7,326,931  34.48 

Total 790   21,251,380  100.00 

        

P14C: [Created and shared something on the Internet related to a societal issue] How 
many times, if at all, have you done the following in your classes this year? 

P14C Frequency 

 Weighted  

Percent  Frequency  

. 2          24,700  0.12 

(1) Never 425   11,608,332  54.62 

(2) Once 143     3,932,304  18.50 

(3) Twice 77     1,819,225  8.56 

(4) Three or more times 143     3,866,820  18.20 

Total 790   21,251,380  100.00 
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P14D: [Discussed the importance of evaluating the evidence that backs up people’s 
opinions] How many times, if at all, have you done the following in your classes this 

year? 

P14D Frequency 

 Weighted  

Percent  Frequency  

. 3          45,769  0.22 

(1) Never 299     8,478,268  39.90 

(2) Once 134     3,231,410  15.21 

(3) Twice 102     2,635,737  12.40 

(4) Three or more times 252     6,860,197  32.28 

Total 790   21,251,380  100.00 

        

P14E: [Learned about people with backgrounds and experiences different from yours] 
How many times, if at all, have you done the following in your classes this year? 

P14E Frequency 

 Weighted  

Percent  Frequency  

. 2          24,700  0.12 

(1) Never 160     4,433,259  20.86 

(2) Once 116     3,009,455  14.16 

(3) Twice 97     2,630,832  12.38 

(4) Three or more times 415   11,153,134  52.48 

Total 790   21,251,380  100.00 

        

P15: If you were going to register to vote today, which party would you register with? 

P15 Frequency 

 Weighted  

Percent  Frequency  

. 2          54,232  0.26 

(1) Democrats 230     6,114,981  28.77 

(2) Republicans 166     4,971,249  23.39 

(3) Libertarian 10        458,308  2.16 

(4) Green Party 11        379,826  1.79 

(5) Unaffiliated/No Party/Independent 154     4,025,489  18.94 

(6) Other (please specify: what is the name 
of that political party?) 

8        153,354  0.72 

(77) Not sure 209     5,093,941  23.97 

Total 790   21,251,380  100.00 
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P16: Generally speaking, do you consider yourself a...? 

P16 Frequency 

 Weighted  

Percent  Frequency  

. 3          42,076  0.20 

(1) Liberal 113     2,841,738  13.37 

(2) Conservative 148     4,290,571  20.19 

(3) Moderate 161     4,334,858  20.40 

(77) Do not know 365     9,742,137  45.84 

Total 790   21,251,380  100.00 

        

P17: How often do you talk with your parent(s) about politics, if at all? 

P17 Frequency 

 Weighted  

Percent  Frequency  

. 4        106,692  0.50 

(1) Daily 87     2,281,372  10.74 

(2) Weekly 213     6,004,349  28.25 

(3) Monthly 139     3,448,965  16.23 

(4) Less often 257     6,973,859  32.82 

(5) Never 90     2,436,142  11.46 

Total 790   21,251,380  100.00 

        

P18: Thinking about the parent or guardian you discuss politics with most often, do 
you mostly agree with your parent´s views, disagree with your parent´s views or is it a 

mix? 

P18 Frequency 

 Weighted  

Percent  Frequency  

. 3          80,870  0.38 

-99 94     2,542,834  11.97 

(1) Mostly agree with parent 382     9,683,567  45.57 

(2) Mostly disagree with parent 23        586,348  2.76 

(3) Mix of agree and disagree 255     7,549,376  35.52 

(77) I don’t know 33        808,384  3.80 

Total 790   21,251,380  100.00 
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TAGE: Teen age 

TAGE Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(13) 13 175     4,422,337  20.81 

(14) 14 164     4,048,238  19.05 

(15) 15 151     3,883,569  18.27 

(16) 16 150     4,280,065  20.14 

(17) 17 147     4,514,292  21.24 

Total 790   21,251,380  100.00 

 

TRACETH: Teen race/ethnicity 

TRACETH Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) White, non-Hispanic 441   11,491,870  54.08 

(2) Black, non-Hispanic 152     3,265,882  15.37 

(3) Hispanic 122     4,864,694  22.89 

(4) Other 72     1,526,054  7.18 

Total 790   21,251,380  100.00 

        

TGENDER: Teen gender 

TGENDER Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Male 392   10,744,287  50.56 

(2) Female 395   10,404,213  48.96 

Total 790   21,251,380  100.00 

        

PGAGEGRP: Parent/guardian age 

PGAGEGRP Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) 18 to 29 32     1,120,590  5.27 

(2) 30 to 39 241     5,584,804  26.28 

(3) 40 to 49 335     9,856,105  46.38 

(4) 50 to 64 170     4,343,345  20.44 

(5) 65 or older 9        243,657  1.15 

Total 790   21,251,380  100.00 
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PGRACETH: Parent/guardian race/ethnicity 

PGRACETH Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) White, non-Hispanic 483   12,282,395  57.80 

(2) Black, non-Hispanic 133     2,931,963  13.80 

(3) Hispanic 122     4,864,694  22.89 

(4) Other 49     1,069,449  5.03 

Total 790   21,251,380  100.00 

        

PGMARITAL: Parent/guardian marital status 

PGMARITAL Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Married/living with partner 533   15,776,133  74.24 

(2) Widowed 11        212,313  1.00 

(3) Divorced 132     2,796,084  13.16 

(4) Separated 26        599,135  2.82 

(5) Never married 85     1,764,834  8.30 

Total 790   21,251,380  100.00 

        

PGHHINCOME: Parent/guardian household income 

PGHHINCOME Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Under $10,000 42     1,013,679  4.77 

(2) $10,000 to under $20,000 55     1,089,406  5.13 

(3) $20,000 to under $30,000 90     2,026,579  9.54 

(4) $30,000 to under $40,000 67     1,875,343  8.82 

(5) $40,000 to under $50,000 59     1,395,292  6.57 

(6) $50,000 to under $75,000 153     3,294,212  15.50 

(7) $75,000 to under $100,000 137     3,044,807  14.33 

(8) $100,000 to under $150,000 111     4,112,854  19.35 

(9) $150,000 or more 73     3,296,328  15.51 

Total 790   21,251,380  100.00 
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PGEMPSTATUS: Parent/guardian employment status 

PGEMPSTATUS Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Employed 583   15,513,466  73.00 

(2) Not employed 204     5,635,034  26.52 

Total 790   21,251,380  100.00 

        

PGEDUCATION: Parent/guardian educational attainment 

PGEDUCATION Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Less than high school graduate 35     1,516,350  7.14 
(2) High school graduate 130     4,735,808  22.28 

(3) Some college 211     4,655,107  21.91 

(4) College graduate 
[Associates/community college, BA, or BS] 

297     6,960,934  32.76 

(5) Graduate degree [PhD, MD, JD, Master’s 
degree] 

114     3,280,302  15.44 

Total 790   21,251,380  100.00 

        

PGGENDER: Parent/guardian gender 

PGGENDER Frequency 

 Weighted  

Percent  Frequency  

. 3        102,880  0.48 

(1) Male 227     7,605,436  35.79 

(2) Female 560   13,543,064  63.73 

Total 790   21,251,380  100.00 

 

 


