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Study Methodology 

This survey was conducted by The Associated Press-NORC Center for Public Affairs Research and with 

funding from NORC at the University of Chicago. Data were collected using AmeriSpeak Omnibus®, a 

monthly multi-client survey using NORC’s probability-based panel designed to be representative of the 

U.S. household population. The survey was part of a larger study that included questions about other 

topics not included in this report. During the initial recruitment phase of the panel, randomly selected U.S. 

households were sampled with a known, non-zero probability of selection from the NORC National 

Sample Frame and then contacted by U.S. mail, email, telephone, and field interviewers (face-to-face).  

Interviews for this survey were conducted between September 15 and 18, 2016, with adults age 18 and 

over from the 50 states and the District of Columbia. Panel members were randomly drawn from 

AmeriSpeak®, and 1,022 completed the survey—821 via the web and 201 via telephone. The final stage 

completion rate is 29.6 percent, the weighted household panel response rate is 26.2 percent, and the 

weighted household panel retention rate is 95.0 percent, for a cumulative response rate of 7.4 percent. The 

overall margin of sampling error is +/- 3.7 percentage points at the 95 percent confidence level, including 

the design effect. The margin of sampling error may be higher for subgroups. 

Once the sample has been selected and fielded, and all the study data have been collected and made final, 

a poststratification process is used to adjust for any survey nonresponse as well as any noncoverage or 

under- and oversampling resulting from the study-specific sample design. Poststratification variables 

included age, gender, census division, race/ethnicity, and household phone status. The weighted data, 

which reflect the U.S. population of adults age 18 and over, were used for all analyses.  



NORC  |  Views on the American Election/Americans Want an Issues-Based Campaign 

PUBLIC USE FILE CODEBOOK  |  2 

About The Associated Press-NORC Center for Public Affairs 
Research 

The AP-NORC Center for Public Affairs Research taps into the power of social science research and the 

highest quality journalism to bring key information to people across the nation and throughout the world.  

■ The Associated Press is the world’s essential news organization, bringing fast, unbiased news to all 

media platforms and formats. 

■ NORC at the University of Chicago is one of the oldest and most respected, objective social science 

research institutions in the world. 

The two organizations have established The AP-NORC Center to conduct, analyze, and distribute social 

science research in the public interest on newsworthy topics, and to use the power of journalism to tell the 

stories that research reveals.  

The founding principles of The AP-NORC Center include a mandate to carefully preserve and protect the 

scientific integrity and objectivity of NORC and the journalistic independence of The Associated Press. 

All work conducted by The AP-NORC Center conforms to the highest levels of scientific integrity to 

prevent any real or perceived bias in the research. All of the work of The AP-NORC Center is subject to 

review by its advisory committee to help ensure it meets these standards. The AP-NORC Center 

publicizes the results of all studies and makes all datasets and study documentation available to scholars 

and the public.  
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Index of Variables: Listed in the order they appear on the file 

 

# Variable Question Type Length Label 

1 su_id N/A Num 8 CaseID 

2 finalwt N/A Num 8 FINALWT Poststratification weights - 18+ 
general population (N=1,022) 

3 WEIGHTpop N/A Num 8 WEIGHTPOP Poststratification weights - 
18+ general population 

4 SURV_MODE N/A Num 8 SURV_MODE Survey mode 

5 Q1 Q1 Num 8 Q1 How much interest do you have in 
following news about the campaign for 
president? 

6 Q2 Q2 Num 8 Q2 Which one of the following 
statements best describes you? 

7 Q3 Q3 Num 8 Q3 Using a 0-to-10 scale, where 10 
means you are completely certain you 
will vote and 0 means you are completely 
certain you will not vote, how likely are 
you to vote in the upcoming presidential 
election? 

8 Q4 Q4 Num 8 Q4 Do you know where people in your 
neighborhood go to vote, or not? 

9 Q5_0 Q5 Num 8 Q5_0 In the election for President in 
November, for whom will you vote? 

10 Q5_1 Q5_1 Num 8 Q5_1 Do you lean more toward... 

11 Q5_2 Q5_2 Num 8 Q5_2 If Gary Johnson wasn’t on the 
ballot, for whom would you vote? 

12 Q5_3 Q5_3 Num 8 Q5_3 If Jill Stein wasn’t on the ballot, for 
whom would you vote? 

13 Q6 Q6 Num 8 Q6 Have you already voted in the 
upcoming November general election by 
going to an early voting location, or by 
mailing in an early voting or absentee 
ballot, or not? 

14 Q6A Q6A Num 8 Q6A Do you plan to vote early or will you 
vote on Election Day? 

15 Q7A Q7 Num 8 Q7A How important are each of the 
following issues to you personally? The 
national debt 

16 Q7B Q7 Num 8 Q7B How important are each of the 
following issues to you personally? The 
environment and climate change 
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# Variable Question Type Length Label 

17 Q7C Q7 Num 8 Q7C How important are each of the 
following issues to you personally? Gun 
control 

18 Q7D Q7 Num 8 Q7D How important are each of the 
following issues to you personally? 
Health care 

19 Q7E Q7 Num 8 Q7E How important are each of the 
following issues to you personally? 
Immigration 

20 Q7F Q7 Num 8 Q7F How important are each of the 
following issues to you personally? 
Poverty 

21 Q7G Q7 Num 8 Q7G How important are each of the 
following issues to you personally? 
Unemployment 

22 Q7H Q7 Num 8 Q7H How important are each of the 
following issues to you personally? 
Economic growth 

23 Q7I Q7 Num 8 Q7I How important are each of the 
following issues to you personally? Taxes 

24 Q7J Q7 Num 8 Q7J How important are each of the 
following issues to you personally? 
Education 

25 Q7K Q7 Num 8 Q7K How important are each of the 
following issues to you personally? 
Terrorism and homeland security 

26 Q7L Q7 Num 8 Q7L How important are each of the 
following issues to you personally? 
Income inequality 

27 Q7M Q7 Num 8 Q7M How important are each of the 
following issues to you personally? 
Racism 

28 Q7N Q7 Num 8 Q7N How important are each of the 
following issues to you personally? Social 
Security 

29 Q7O Q7 Num 8 Q7O How important are each of the 
following issues to you personally? Crime 

30 Q7P Q7 Num 8 Q7P How important are each of the 
following issues to you personally? 
Foreign policy 

31 Q7Q Q7 Num 8 Q7Q How important are each of the 
following issues to you personally? 
Supreme Court appointments 

32 Q7R Q7 Num 8 Q7R How important are each of the 
following issues to you personally? 
International trade agreements 
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# Variable Question Type Length Label 

33 Q8 Q8 Num 8 Q8 Which of the following statements is 
closest to your view of how the two-party 
system works for presidential elections in 
the United States today? 

34 Q9A Q9 Num 8 Q9A For each of the following individuals, 
please tell me if you have a favorable or 
unfavorable impression of that person. 
Hillary Clinton 

35 Q9B Q9 Num 8 Q9B For each of the following individuals, 
please tell me if you have a favorable or 
unfavorable impression of that person. 
Donald Trump 

36 Q10A Q10 Num 8 Q10A Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Excited 

37 Q10B Q10 Num 8 Q10B Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Interested 

38 Q10C Q10 Num 8 Q10C Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Frustrated 

39 Q10D Q10 Num 8 Q10D Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Bored 

40 Q10E Q10 Num 8 Q10E Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Angry 

41 Q10F Q10 Num 8 Q10F Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Proud 

42 Q10G Q10 Num 8 Q10G Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Hopeful 

43 Q10H Q10 Num 8 Q10H Please say if each of the following 
words describes how you feel about the 
2016 presidential election. Helpless 

44 Q11A Q11 Num 8 Q11A In general, do you think the 
presidential campaign this year is 
focusing too much, about the right 
amount or too little on the candidates’ 
personal qualities and characteristics 

45 Q11B Q11 Num 8 Q11B In general, do you think the 
presidential campaign this year is 
focusing too much, about the right 
amount or too little on the candidates’ 
experience and qualifications for the job 
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# Variable Question Type Length Label 

46 Q11C Q11 Num 8 Q11C In general, do you think the 
presidential campaign this year is 
focusing too much, about the right 
amount or too little on policies and issues 
that matter most for you personally 

47 Q12 Q12 Num 8 Q12 How much voter fraud do you think 
there is in American elections, that is 
people voting who are not eligible or 
people casting multiple ballots? 

48 Q13 Q13 Num 8 Q13 How much confidence do you have 
that the votes in the 2016 presidential 
election will be counted accurately? 

49 Q14 Q14 Num 8 Q14 New technology has changed how 
people cast their votes and how votes 
are counted. Do you think this has made 
the counting of votes...? 

50 Q15 Q15 Num 8 Q15 How concerned are you that the 
country’s voting system might be 
vulnerable to hackers? 

51 Q16A Q16 Num 8 Q16A Do you favor, neither favor nor 
oppose, or oppose each of the following 
election-law policies? Early voting, which 
gives all voters the chance to cast their 
ballots prior to Election Day 

52 Q16B Q16 Num 8 Q16B Do you favor, neither favor nor 
oppose, or oppose each of the following 
election-law policies? Requiring all voters 
to provide valid photo identification at 
their voting place in order to vote 

53 Q17 Q17 Num 8 Q17 How much attention have you paid 
to the 2016 Presidential campaign so 
far? 

54 Q18 Q18 Num 8 Q18 Do you think the news media is 
paying too much, the right amount or too 
little attention to election campaign for 
offices other than president in your state 
this year? 

55 S1A S1A Num 8 S1A Are you currently registered to vote 
at your address, or not? 

56 politics PID1 Num 8 POLITICS Do you consider yourself a 
Democrat, a Republican, an independent 
or none of these? 

57 demo PIDA Num 8 DEMO Do you consider yourself a strong 
or moderate Democrat? 

58 repub PIDB Num 8 REPUB Do you consider yourself a 
strong or moderate Republican? 
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# Variable Question Type Length Label 

59 indep PIDI Num 8 INDEP Do you lean more toward the 
Democrats or the Republicans? 

60 MARITAL N/A Num 8 MARITAL Marital status 

61 agegrp N/A Num 8 AGEGRP Age 

62 empstatus N/A Num 8 EMPSTATUS Employment status 

63 education N/A Num 8 EDUCATION Educational attainment 

64 raceth N/A Num 8 RACETH Race/ethnicity 

65 hhincome N/A Num 8 HHINCOME Household income 

66 GENDER N/A Num 8 GENDER Gender 

67 census_region N/A Num 8 CENSUS_REGION Census Region (4 
regions) 

 

Variables #60-67 are AmeriSpeak Omnibus® profile variables. These variables are collapsed or recoded 

to minimize the risk of disclosing respondent privacy. 
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Details of Variables 

■ “.” Or space: missing, survey non-respondent 

■ -99: logic skip, respondent is not applicable to a specific question 

 

SURV_MODE Survey mode 

SURV_MODE Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Phone interview 201 202 19.79 

(2) Web Interview 821 820 80.21 

Total 1,022 1,022 100.00 

        

Q1 How much interest do you have in following news about the campaign for 
president? 

Q1 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 1 0.08 

(1) A great deal 264 280 27.36 

(2) Quite a bit 301 300 29.34 

(3) Only some 237 231 22.63 

(4) Very little 142 140 13.67 

(5) No interest at all 76 71 6.92 

Total 1,022 1,022 100.00 

        

Q2 Which one of the following statements best describes you? 

Q2 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 19 13 1.30 

(1) I did not vote in the 2012 presidential 
election. 

244 244 23.92 

(2) I thought about voting in the 2012 
presidential election, but didn't. 

55 60 5.88 

(3) I usually vote, but I didn't in the 2012 
presidential election. 

33 29 2.84 

(4) I'm sure I voted in the 2012 presidential 
election. 

671 675 66.06 

Total 1,022 1,022 100.00 
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Q3 Using a 0-to-10 scale, where 10 means you are completely certain you will vote and 
0 means you are completely certain you will not vote, how likely are you to vote in the 

upcoming presidential election? 

Q3 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 1 0.08 

(1) 0 - Certain will not vote 130 135 13.25 

(2) 1 8 7 0.68 

(3) 2 16 8 0.83 

(4) 3 13 12 1.22 

(5) 4 13 11 1.05 

(6) 5 56 53 5.19 

(7) 6 17 16 1.57 

(8) 7 35 33 3.23 

(9) 8 37 29 2.87 

(10) 9 40 36 3.56 

(11) 10 - Certain will vote 655 679 66.47 

Total 1,022 1,022 100.00 

        

Q4 Do you know where people in your neighborhood go to vote, or not? 

Q4 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

-99 132 136 13.33 

(1) Yes 748 753 73.71 

(2) No 142 132 12.96 

Total 1,022 1,022 100.00 
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Q5_0 In the election for President in November, for whom will you vote? 

Q5_0 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 21 22 2.18 

-99 132 136 13.33 

(1) Hillary Clinton and Tim Kaine, the 
Democrats 

413 395 38.70 

(2) Donald Trump and Mike Pence, the 
Republicans 

285 316 30.93 

(3) Gary Johnson and William Weld, the 
Libertarians 

73 72 7.01 

(4) Jill Stein and Ajamu Baraka, the Green 
Party candidates 

24 19 1.88 

(5) None of these/Other 74 61 5.97 

Total 1,022 1,022 100.00 

        

Q5_1 Do you lean more toward... 

Q5_1 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 7 11 1.11 

-99 927 939 91.85 

(1) Hillary Clinton and Tim Kaine, the 
Democrats 

19 13 1.25 

(2) Donald Trump and Mike Pence, the 
Republicans 

14 12 1.18 

(3) Gary Johnson and William Weld, the 
Libertarians 

9 9 0.84 

(4) Jill Stein and Ajamu Baraka, the Green 
Party candidates 

1 0 0.02 

(5) None of these/Other 45 39 3.77 

Total 1,022 1,022 100.00 
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Q5_2 If Gary Johnson wasn’t on the ballot, for whom would you vote 

Q5_2 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 32 28 2.71 

-99 940 942 92.16 

(1) Hillary Clinton and Tim Kaine, the 
Democrats 

29 26 2.55 

(2) Donald Trump and Mike Pence, the 
Republicans 

21 26 2.59 

Total 1,022 1,022 100.00 

        

Q5_3 If Jill Stein wasn’t on the ballot, for whom would you vote? 

Q5_3 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 10 8 0.80 

-99 997 1,003 98.10 

(1) Hillary Clinton and Tim Kaine, the 
Democrats 

8 8 0.74 

(2) Donald Trump and Mike Pence, the 
Republicans 

7 4 0.37 

Total 1,022 1,022 100.00 

        

Q6 Have you already voted in the upcoming November general election by going to an 
early voting location, or by mailing in an early voting or absentee ballot, or not? 

Q6 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 3 3 0.25 

-99 132 136 13.33 

(1) Yes 69 67 6.55 

(2) No 818 816 79.88 

Total 1,022 1,022 100.00 

        

Q6A Do you plan to vote early or will you vote on Election Day? 

Q6A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 12 10 0.93 

-99 204 206 20.12 

(1) Plan to vote early 232 244 23.86 

(2) Will vote in Election Day 574 563 55.09 

Total 1,022 1,022 100.00 
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Q7A How important are each of the following issues to you personally? The national 
debt 

Q7A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 9 8 0.80 

-99 523 518 50.65 

(1) Not important at all 12 12 1.17 

(2) Not very important 27 19 1.82 

(3) Somewhat important 123 128 12.53 

(4) Very important 191 192 18.82 

(5) Extremely important 137 145 14.21 

Total 1,022 1,022 100.00 

        

Q7B How important are each of the following issues to you personally? The 
environment and climate change 

Q7B Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 6 9 0.88 

-99 500 493 48.25 

(1) Not important at all 31 33 3.19 

(2) Not very important 51 51 4.97 

(3) Somewhat important 127 130 12.70 

(4) Very important 181 183 17.89 

(5) Extremely important 126 124 12.12 

Total 1,022 1,022 100.00 

        

Q7C How important are each of the following issues to you personally? Gun control 

Q7C Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 4 3 0.32 

-99 524 538 52.61 

(1) Not important at all 37 33 3.26 

(2) Not very important 58 49 4.81 

(3) Somewhat important 114 114 11.11 

(4) Very important 151 147 14.37 

(5) Extremely important 134 138 13.53 

Total 1,022 1,022 100.00 
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Q7D How important are each of the following issues to you personally? Health care 

Q7D Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 3 2 0.16 

-99 513 512 50.13 

(1) Not important at all 7 7 0.70 

(2) Not very important 14 13 1.23 

(3) Somewhat important 70 75 7.37 

(4) Very important 217 212 20.78 

(5) Extremely important 198 201 19.64 

Total 1,022 1,022 100.00 

        

Q7E How important are each of the following issues to you personally? Immigration 

Q7E Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 3 3 0.29 

-99 524 513 50.23 

(1) Not important at all 12 11 1.07 

(2) Not very important 49 48 4.71 

(3) Somewhat important 132 137 13.43 

(4) Very important 160 165 16.10 

(5) Extremely important 142 145 14.17 

Total 1,022 1,022 100.00 

        

Q7F How important are each of the following issues to you personally? Poverty 

Q7F Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 3 0.27 

-99 497 495 48.48 

(1) Not important at all 14 16 1.59 

(2) Not very important 21 18 1.81 

(3) Somewhat important 119 113 11.10 

(4) Very important 223 232 22.66 

(5) Extremely important 146 144 14.09 

Total 1,022 1,022 100.00 
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Q7G How important are each of the following issues to you personally? Unemployment 

Q7G Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 4 3 0.25 

-99 512 516 50.44 

(1) Not important at all 12 11 1.04 

(2) Not very important 23 27 2.68 

(3) Somewhat important 129 117 11.47 

(4) Very important 207 218 21.28 

(5) Extremely important 135 131 12.83 

Total 1,022 1,022 100.00 

        

Q7H How important are each of the following issues to you personally? Economic 
growth 

Q7H Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 3 4 0.39 

-99 528 513 50.15 

(1) Not important at all 10 11 1.07 

(2) Not very important 12 16 1.59 

(3) Somewhat important 89 95 9.34 

(4) Very important 220 225 21.97 

(5) Extremely important 160 158 15.48 

Total 1,022 1,022 100.00 

        

Q7I How important are each of the following issues to you personally? Taxes 

Q7I Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 3 0.28 

-99 517 511 50.03 

(1) Not important at all 16 19 1.89 

(2) Not very important 16 10 1.00 

(3) Somewhat important 116 120 11.72 

(4) Very important 209 210 20.54 

(5) Extremely important 146 149 14.55 

Total 1,022 1,022 100.00 
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Q7J How important are each of the following issues to you personally? Education 

Q7J Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 1 0.13 

-99 504 519 50.78 

(1) Not important at all 8 7 0.65 

(2) Not very important 13 15 1.45 

(3) Somewhat important 81 87 8.53 

(4) Very important 208 198 19.36 

(5) Extremely important 206 195 19.09 

Total 1,022 1,022 100.00 

        

Q7K How important are each of the following issues to you personally? Terrorism and 
homeland security 

Q7K Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 2 0.24 

-99 507 531 51.93 

(1) Not important at all 8 5 0.53 

(2) Not very important 23 13 1.29 

(3) Somewhat important 91 87 8.50 

(4) Very important 173 165 16.18 

(5) Extremely important 218 218 21.33 

Total 1,022 1,022 100.00 

        

Q7L How important are each of the following issues to you personally? Income 
inequality 

Q7L Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 1 1 0.09 

-99 514 511 50.04 

(1) Not important at all 37 40 3.93 

(2) Not very important 44 45 4.36 

(3) Somewhat important 121 127 12.47 

(4) Very important 172 165 16.15 

(5) Extremely important 133 133 12.97 

Total 1,022 1,022 100.00 
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Q7M How important are each of the following issues to you personally? Racism 

Q7M Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 5 5 0.54 

-99 493 486 47.58 

(1) Not important at all 38 44 4.35 

(2) Not very important 43 47 4.62 

(3) Somewhat important 126 122 11.98 

(4) Very important 167 169 16.54 

(5) Extremely important 150 147 14.39 

Total 1,022 1,022 100.00 

        

Q7N How important are each of the following issues to you personally? Social Security 

Q7N Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 5 5 0.46 

-99 520 525 51.33 

(1) Not important at all 10 10 0.94 

(2) Not very important 12 9 0.86 

(3) Somewhat important 81 80 7.84 

(4) Very important 193 194 18.94 

(5) Extremely important 201 201 19.62 

Total 1,022 1,022 100.00 

        

Q7O How important are each of the following issues to you personally? Crime 

Q7O Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 1 0 0.03 

-99 499 514 50.27 

(1) Not important at all 8 12 1.22 

(2) Not very important 14 8 0.75 

(3) Somewhat important 104 108 10.52 

(4) Very important 206 196 19.16 

(5) Extremely important 190 185 18.06 

Total 1,022 1,022 100.00 
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Q7P How important are each of the following issues to you personally? Foreign policy 

Q7P Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 7 6 0.59 

-99 511 501 49.06 

(1) Not important at all 16 18 1.72 

(2) Not very important 24 19 1.82 

(3) Somewhat important 144 154 15.11 

(4) Very important 214 221 21.59 

(5) Extremely important 106 103 10.10 

Total 1,022 1,022 100.00 

        

Q7Q How important are each of the following issues to you personally? Supreme Court 
appointments 

Q7Q Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 3 0.26 

-99 507 500 48.92 

(1) Not important at all 26 26 2.55 

(2) Not very important 49 49 4.76 

(3) Somewhat important 123 126 12.29 

(4) Very important 177 181 17.72 

(5) Extremely important 138 138 13.50 

Total 1,022 1,022 100.00 

        

Q7R How important are each of the following issues to you personally? International 
trade agreements 

Q7R Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 3 5 0.46 

-99 505 502 49.12 

(1) Not important at all 25 25 2.40 

(2) Not very important 61 56 5.44 

(3) Somewhat important 174 172 16.84 

(4) Very important 185 198 19.33 

(5) Extremely important 69 65 6.41 

Total 1,022 1,022 100.00 
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Q8 Which of the following statements is closest to your view of how the two-party 
system works for presidential elections in the United States today? 

Q8 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 11 10 1.01 

(1) The two-party system works fairly well 124 134 13.14 

(2) The two-party system has real problems, 
but with some improvements it can still work 
well. 

448 450 44.04 

(3) The two-party system is seriously broken 439 427 41.82 

Total 1,022 1,022 100.00 

        

Q9A For each of the following individuals, please tell me if you have a favorable or 
unfavorable impression of that person. Hillary Clinton 

Q9A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 8 7 0.64 

(1) Very favorable 191 182 17.84 

(2) Somewhat favorable 224 199 19.48 

(3) Somewhat unfavorable 142 153 14.99 

(4) Very unfavorable 413 430 42.07 

(77) Don’t know enough to say 44 51 5.00 

Total 1,022 1,022 100.00 

        

Q9B For each of the following individuals, please tell me if you have a favorable or 
unfavorable impression of that person. Donald Trump 

Q9B Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 5 4 0.42 

(1) Very favorable 116 125 12.23 

(2) Somewhat favorable 169 181 17.75 

(3) Somewhat unfavorable 125 134 13.07 

(4) Very unfavorable 576 547 53.49 

(77) Don’t know enough to say 31 31 3.05 

Total 1,022 1,022 100.00 
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Q10A Please say if each of the following words describes how you feel about the 2016 
presidential election. Excited 

Q10A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 24 19 1.86 

(1) Does describe 243 253 24.76 

(2) Does not describe 755 750 73.38 

Total 1,022 1,022 100.00 

        

Q10B Please say if each of the following words describes how you feel about the 2016 
presidential election. Interested 

Q10B Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 14 11 1.12 

(1) Does describe 692 701 68.61 

(2) Does not describe 316 309 30.28 

Total 1,022 1,022 100.00 

        

Q10C Please say if each of the following words describes how you feel about the 2016 
presidential election. Frustrated 

Q10C Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 15 13 1.23 

(1) Does describe 775 764 74.77 

(2) Does not describe 232 245 24.00 

Total 1,022 1,022 100.00 

        

Q10D Please say if each of the following words describes how you feel about the 2016 
presidential election. Bored 

Q10D Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 18 13 1.25 

(1) Does describe 290 281 27.50 

(2) Does not describe 714 728 71.25 

Total 1,022 1,022 100.00 
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Q10E Please say if each of the following words describes how you feel about the 2016 
presidential election. Angry 

Q10E Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 17 14 1.39 

(1) Does describe 580 570 55.75 

(2) Does not describe 425 438 42.87 

Total 1,022 1,022 100.00 

        

Q10F Please say if each of the following words describes how you feel about the 2016 
presidential election. Proud 

Q10F Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 21 17 1.66 

(1) Does describe 179 183 17.90 

(2) Does not describe 822 822 80.44 

Total 1,022 1,022 100.00 

        

Q10G Please say if each of the following words describes how you feel about the 2016 
presidential election. Hopeful 

Q10G Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 17 15 1.47 

(1) Does describe 419 430 42.06 

(2) Does not describe 586 577 56.48 

Total 1,022 1,022 100.00 

        

Q10H Please say if each of the following words describes how you feel about the 2016 
presidential election. Helpless 

Q10H Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 20 15 1.46 

(1) Does describe 543 530 51.89 

(2) Does not describe 459 477 46.65 

Total 1,022 1,022 100.00 
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Q11A In general, do you think the presidential campaign this year is focusing too 
much, about the right amount or too little on the candidates’ personal qualities and 

characteristics 

Q11A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 16 15 1.46 

(1) A lot too much 272 273 26.67 

(2) Somewhat too much 271 258 25.26 

(3) About the right amount 211 213 20.81 

(4) Somewhat too little 130 135 13.18 

(5) A lot too little 122 129 12.63 

Total 1,022 1,022 100.00 

        

Q11B In general, do you think the presidential campaign this year is focusing too 
much, about the right amount or too little on the candidates’ experience and 

qualifications for the job 

Q11B Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 12 14 1.35 

(1) A lot too much 57 58 5.66 

(2) Somewhat too much 124 126 12.29 

(3) About the right amount 277 277 27.12 

(4) Somewhat too little 310 301 29.42 

(5) A lot too little 242 247 24.16 

Total 1,022 1,022 100.00 

        

Q11C In general, do you think the presidential campaign this year is focusing too 
much, about the right amount or too little on policies and issues that matter most for 

you personally 

Q11C Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 18 19 1.83 

(1) A lot too much 23 21 2.09 

(2) Somewhat too much 50 49 4.77 

(3) About the right amount 257 268 26.21 

(4) Somewhat too little 369 361 35.37 

(5) A lot too little 305 304 29.74 

Total 1,022 1,022 100.00 
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Q12 How much voter fraud do you think there is in American elections, that is people 
voting who are not eligible or people casting multiple ballots? 

Q12 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 21 23 2.26 

(1) A great deal of fraud 356 360 35.27 

(2) Only some fraud 395 396 38.73 

(3) Hardly any fraud 250 243 23.74 

Total 1,022 1,022 100.00 

        

Q13 How much confidence do you have that the votes in the 2016 presidential election 
will be counted accurately? 

Q13 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 8 9 0.91 

(1) A great deal 159 161 15.79 

(2) Quite a bit 244 237 23.18 

(3) A moderate amount 292 295 28.85 

(4) Only a little 186 184 18.03 

(5) None at all 133 135 13.23 

Total 1,022 1,022 100.00 

        

Q14 New technology has changed how people cast their votes and how votes are 
counted. Do you think this has made the counting of votes...? 

Q14 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 13 16 1.52 

(1) Much more accurate 163 165 16.14 

(2) Somewhat more accurate 407 419 41.01 

(3) Not much difference either way 285 271 26.47 

(4) Somewhat less accurate 89 78 7.68 

(5) Much less accurate 65 73 7.19 

Total 1,022 1,022 100.00 
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Q15 How concerned are you that the country’s voting system might be vulnerable to 
hackers? 

Q15 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 10 10 0.96 

(1) Extremely concerned 162 170 16.62 

(2) Very concerned 259 252 24.69 

(3) Somewhat concerned 372 359 35.14 

(4) Not very concerned 171 176 17.25 

(5) Not concerned at all 48 55 5.35 

Total 1,022 1,022 100.00 

        

Q16A Do you favor, neither favor nor oppose, or oppose each of the following election-
law policies? Early voting, which gives all voters the chance to cast their ballots prior 

to Election Day 

Q16A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 8 7 0.69 

(1) Strongly favor 407 398 38.96 

(2) Moderately favor 219 217 21.24 

(3) Neither favor nor oppose 256 263 25.75 

(4) Moderately oppose 80 83 8.16 

(5) Strongly oppose 52 53 5.21 

Total 1,022 1,022 100.00 

        

Q16B Do you favor, neither favor nor oppose, or oppose each of the following election-
law policies? Requiring all voters to provide valid photo identification at their voting 

place in order to vote 

Q16B Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 5 5 0.51 

(1) Strongly favor 625 631 61.78 

(2) Moderately favor 168 176 17.17 

(3) Neither favor nor oppose 100 95 9.29 

(4) Moderately oppose 54 45 4.42 

(5) Strongly oppose 70 70 6.83 

Total 1,022 1,022 100.00 
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Q17 How much attention have you paid to the 2016 Presidential campaign so far? 

Q17 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 2 1 0.08 

(1) None 30 33 3.20 

(2) Not much 111 114 11.11 

(3) Some 279 274 26.81 

(4) A good deal 341 338 33.08 

(5) A lot 259 263 25.72 

Total 1,022 1,022 100.00 

        

Q18 Do you think the news media is paying too much, the right amount or too little 
attention to election campaign for offices other than president in your state this year? 

Q18 Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 19 16 1.56 

(1) A lot too much 104 93 9.12 

(2) Somewhat too much 144 144 14.09 

(3) Right amount 277 303 29.61 

(4) Somewhat too little 307 310 30.29 

(5) A lot too little 171 157 15.32 

Total 1,022 1,022 100.00 

        

S1A Are you currently registered to vote at your address, or not? 

S1A Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 5 3 0.30 

(1) Yes 817 822 80.39 

(2) No 200 197 19.31 

Total 1,022 1,022 100.00 

        

POLITICS Do you consider yourself a Democrat, a Republican, an independent or none 
of these? 

politics Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 6 5 0.46 

(1) Democrat 385 362 35.38 

(2) Republican 253 283 27.67 

(3) Independent 237 242 23.66 

(4) None of these 141 131 12.83 

Total 1,022 1,022 100.00 
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DEMO Do you consider yourself a strong or moderate Democrat? 

demo Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 1 0 0.02 

-99 637 660 64.62 

(1) Strong Democrat 165 155 15.17 

(2) Moderate Democrat 219 206 20.19 

Total 1,022 1,022 100.00 

        

REPUB Do you consider yourself a strong or moderate Republican? 

repub Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 1 0 0.05 

-99 769 739 72.33 

(1) Strong Republican 99 115 11.27 

(2) Moderate Republican 153 167 16.35 

Total 1,022 1,022 100.00 

        

INDEP Do you lean more toward the Democrats or the Republicans? 

indep Frequency 
Weighted 

Frequency 
Weighted 

Percent 

. 7 5 0.52 

-99 638 644 63.05 

(1) Lean Democrat 118 118 11.57 

(2) Lean Republican 122 121 11.81 

(3) Don’t lean 137 133 13.05 

Total 1,022 1,022 100.00 

        

MARITAL Marital status 

MARITAL Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Married/living with partner 537 540 52.82 

(2) Widowed 61 67 6.59 

(3) Divorced 154 149 14.61 

(4) Separated 17 20 1.98 

(5) Never married 253 245 24.01 

Total 1,022 1,022 100.00 
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AGEGRP Age 

agegrp Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) 18-29 years old 201 217 21.21 

(2) 30-39 years old 211 174 17.00 

(3) 40-59 years old 346 352 34.43 

(4) 60-64 years old 72 81 7.89 

(5) 65 and over 192 199 19.47 

Total 1,022 1,022 100.00 

        

EMPSTATUS Employment status 

empstatus Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Employed 593 579 56.63 

(2) Not employed 429 443 43.37 

Total 1,022 1,022 100.00 

        

EDUCATION Educational attainment 

education Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Less than high school graduate 95 118 11.53 

(2) High school graduate 316 296 28.92 

(3) Some college 202 200 19.53 

(4) College graduate [Associates/community 
college, BA, or BS] 

278 271 26.48 

(5) Graduate degree [PhD, MD, JD, Master’s 
degree] 

131 138 13.55 

Total 1,022 1,022 100.00 

        

RACETH Race/ethnicity 

raceth Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) White, non-Hispanic 639 658 64.41 

(2) African American, non-Hispanic 116 120 11.77 

(3) Hispanic 191 161 15.74 

(4) Other 76 83 8.08 

Total 1,022 1,022 100.00 

        

    

    

    



NORC  |  Views on the American Election/Americans Want an Issues-Based Campaign 

PUBLIC USE FILE CODEBOOK  |  27 

HHINCOME Household income 

hhincome Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Under $10,000 66 56 5.44 

(2) $10,000 to under $20,000 102 87 8.54 

(3) $20,000 to under $30,000 135 125 12.23 

(4) $30,000 to under $40,000 106 109 10.67 

(5) $40,000 to under $50,000 86 83 8.17 

(6) $50,000 to under $75,000 203 206 20.20 

(7) $75,000 to under $100,000 129 123 12.05 

(8) $100,000 to under $150,000 132 148 14.44 

(9) $150,000 or more 63 85 8.28 

Total 1,022 1,022 100.00 

        

GENDER Gender 

GENDER Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Male 517 493 48.24 

(2) Female 505 529 51.76 

Total 1,022 1,022 100.00 

        

CENSUS_REGION Census Region (4 regions) 

census_region Frequency 
Weighted 

Frequency 
Weighted 

Percent 

(1) Northeast 150 183 17.93 

(2) Midwest 270 215 21.04 

(3) South 364 383 37.44 

(4) West 238 241 23.60 

Total 1,022 1,022 100.00 
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Map of Census Regions 

 


