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NEW SURVEY FINDS 75 PERCENT OF
AMERICANS THINKDISCRIMINATIONIS

STILLANISSUEFORMANY WOMENTODAY

Only 31in 10 Consider Hillary Clinton’s Gender to be a Significant
Obstacle for her Campaign

August 25, 2016, Chicago, IL. — In the wake of Hillary Clinton’s historicnomination as the first woman
presidential candidate of amajor political party inthe U.S., women continue toface obstacles in politics
and the workplace, accordingto a national poll conducted by

. Three-quarters of Americans think there is atleast some discrimination against
womeninthis country, although justas many say it has decreased over the past generation.

“The impact of the country’s firstfemale nominee is perceived differently across the electorate including
how Clinton’s gender willimpact her chances of being elected and what the long-term effects will be on
genderdiscrimination,” said ,director of The AP-NORC Center. “Forexample, women
and men are divided intheir perception of the role gender will play in the outcome. Women are more
inclined to say that Clinton’s genderis a disadvantage, while men tend to say the fact thatshe isa
woman will help herchances of beingelected.”

Some of the poll’s key findings are:

= Seventy-five percent say women and men are equally good at being political leaders. Yet, 53 percent
think women have fewer opportunities in politics than men.

= Thepublicisdivided on whetherClinton’s genderis an advantage, a hindrance or neitherforher
election prospects thisfall. Men are more inclined to say hergenderis a benefitto her campaign,
and women are more likely tosayitis a barrier.

= Sevenin 10 say the historicnature of Clinton’s candidacy has no bearing on their own vote choice
thisyear. Nearly 20 percent say the opportunity to electthe first woman president makesthem
moreinclinedto vote for Clintonin November, and about 10 percentsay it makes them lesslikely to
vote for her.

= Overall, 75 percent think discrimination against women has decreased over the past 25 years or so,
but at the same time an equal number of Americans say discrimination continues to be an issue
today for many women.

= Forty-nine percent of the publicthinkitwould help the economy if the upper management of
companies were made up of equal numbers of menand women. Just 2 percent say it would be bad
for the economy, while 48 percent think it would make no difference.

= However, just4 percentof Fortune 500 CEOs are women and the workplace is perceived as an
uneven playing field forwomen. More than half of Americans think women have fewer
opportunities forjob advancementand 6in 10 say they are at a disadvantage whenitcomesto
salaries.


http://www.apnorc.org/Pages/default.aspx
http://www.apnorc.org/Pages/default.aspx
http://www.norc.org/Experts/Pages/trevor-tompson.aspx

— at the UNIVERSITY of CHICAGO

= Infact, just underhalf of the women surveyed said they had experienced at least some type of job -
related discrimination —getting a job, receiving equal pay, or being appreciated and promoted at
work -- because of theirgender. Three in 10 men report having been discriminated againstin some
way at work because of theirgender.

= Sixin10 do not expecta Clinton Administration to have any effect onthe level of discrimination
againstwomen, while aquarteranticipate areduction in the amount of discrimination women
would faceif Clintoniselected.

About the Survey

This survey was conducted by The Associated Press-NORC Center for Public Affairs Research and with
funding from NORC at the University of Chicago. Data were collected using AmeriSpeak Omnibus®. The
survey was part of a larger study that included questions about othertopics notincluded in thisreport.
Interviews forthis survey were conducted between August 11 and 14, 2016 with adults age 18 and over
representingthe 50 states and the District of Columbia. Panel members were randomly drawn from
AmeriSpeak, and 1,096 completedthe survey—832viathe web and 264 via telephone. The overall
margin of samplingerroris+/- 3.6 percentage pointsatthe 95 percent confidence level, includingthe
design effect. The margin of sampling error may be higherforsubgroups.

About The Associated Press-NORC Center for Public Affairs Research

The AP-NORC Centerfor Public Affairs Research tapsintothe power of social science research and the
highest-quality journalism to bring key information to peopleacross the nation and throughout the
world.

The Associated Press (AP) is the essential global news network, delivering fast, unbiased news from
every cornerof the world to all media platforms and formats. Foundedin 1846, AP today is the most
trusted source of independent news and information. On any given day, more than half the world's
populationsees newsfrom AP.

NORCat the University of Chicagoisanindependent research institution that delivers reliable dataand
rigorous analysis to guide critical programmatic, business, and policy decisions. Since 1941, NORC has
conducted groundbreaking studies, created and applied innovative methods and tools, and advanced
principles of scientificintegrity and collaboration. Today, government, corporate, and nonprofit clients
around the world partner with NORC to transform increasingly complex information into useful
knowledge.

The two organizations have established The AP-NORC Centerfor Public Affairs Research to conduct,
analyze, and distribute social science research in the publicinterest on newsworthy topics, and to use
the powerof journalismto tell the stories thatresearch reveals.

About AmeriSpeak Omnibus
AmeriSpeak Omnibusis aonce-a-month, multi-client surveyusing a probability sample of at least 1,000
nationally representative adults age 18 and older. Respondents are interviewed onlineand by phone
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from NORC’s AmeriSpeak Panel —the most scientifically rigorous multi-client household panel inthe
United States. AmeriSpeak households are selected randomly from NORC’s National Sample Frame, the
industry leaderin sample coverage. The National Frame is representative of over99 percent of U.S.
households andincludes additional coverage of hard-to-survey population segments, such as rural and
low-income households, that are underrepresented in other sampleframes. More information about
AmeriSpeakis availableat
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Contact: For more information, contact Eric Young for NORC at or(703) 217-6814
(cell); Ray Boyerfor NORC at or(312) 330-6433; or Paul Colford for AP at
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